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ABSTRAK

Pengaruh Kapabilitas Pemasaran, Brand Positioning dan Pemahaman
tentang Asuransi Syariah Terhadap Keputusan Nasabah dalam memilih
Produk iPlan Syariah PT. Asuransi Jiwa Generali Indonesia

Oleh:
Indriyanti
193402426060

Tugas akhir ini dibawah bimbingan Dr.E. Hasanudin, S.E.,M.M.

Penelitian ini dilator belakangi dengan semakin banyaknya perusahaan asuransi
yang mengembangkan produk asuransi sehingga makin banyaknya persaingan
antara perusahaan asuransi. Sehingga masih masih perusahaan harus memiliki
kekuatan pemasaran yang mudah dipahami dan diingat masyarakat luas sehingga
menjadi nilai lebih dalam promosi yang kuat dalam persaingan tersebut.

Dalam penelitian ini terdapat rumusan /masalah (1) Apakah kapabilitas pemasaran
berpengaruh positif terdapat keputusan nasabah ? (2)Apakah brand positioning
berpengaruh pisitif terhadap keputusan nasabah ? (3)Apakah pemahaman nasabah
terhadap asuransi syariah berpengaruh positif terhadap keputusan nasabah ?

Dalam penelitian ini menunjukan hasil (1) Kapabilitas pemasaran berpengaruh
positif terhadap minat keputusan nasabah dalam memilih produk iPlan Syariah.
(2) Brand positioning berpengaruh positif terhadap nasabah dalam memilih
produk iPlan Syariah. (3) Pemahaman - nasabah tentang asuransi sSyariah
berpengaruh positif terhadap minat keputusan nasabah dalam memilih produk
iPlan Syariah.

Kata Kunci : Kapabilitas Pemasaran, Brand Positioning, Pemahaman, Asuransi
Syariah



ABSTRACT

The Influence of Marketing Capability, Brand Positioning and
Understanding of Sharia Insurance on Customer Decisions in Choosing
Sharia iPlan Products PT. Generali Life Insurance Indonesia

By:
Indriyanti
193402426060

This final project under the guidance of Dr.E. Hasanudin, S.E., M.M.

This research is motivated by the increasing number of insurance companies that
develop insurance products so that there is more competition between insurance
companies. So that the company still has to have marketing power that is easy to
understand and remember by the wider community so that it becomes more value
in strong promotion in the competition!

In this study there are formulations of problems (1) Does marketing capability
have a positive effect on customer decisions? (2) Does brand positioning have a
positive effect on customer decisions? (3) Does the customer's understanding of
sharia insurance have a positive effect.on customer decisions?

In this study, the results show (1) Marketing capability has a positive effect on
customer decision interest in choosing Islamic iPlan products. (2) Brand
positioning has a positive effect on customers in choosing Islamic iPlan products.
(3) Customer understanding of sharia insurance has a positive effect on customer
decision interest in choosing Islamic iPlan products.

Keywords: Marketing Capability, Brand Positioning, Understanding, Sharia
Insurance
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