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ABSTRAK

PENGARUH KUALITAS PRODUK, HARGA, DAN PROMOSI
TERHADAP TINGKAT PENJUALAN ANTAR TOKO PAKAIAN DI
PASAR 16 ILIR PALEMBANG PADA MASA PANDEMI COVID-19

Oleh:
PutriAfsha Al Fathonah
NPM. 183112340250308

Tugas akhir, dibawah bimbingan Dr. Hasanudin,S.E.,M.M

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk, harga
dan promosi terhadap tingkat penjualan antar took pakaian di Pasar 16 Ilir
Palembang pada masa pandemic covid 19. Sampel dalam penelitian ini sebanyak
100 responden yang memiliki took pakaian di Pasar 16 Ilir Palembang. Penelitian
ini menggunakan data primer dengan metode pengumpulan data melalui
kuesioner yang disebarkan kepada 100 orang responden. Teknik analisis data
dengan menggunakan analisis inferensial dengan regresi linear berganda dan
menggunakan program Statistical Product and Service Solution (SPSS) versi
23.0. Dari hasil analisis regresi linear berganda menunjukkan bahwa variabel
kualitas produk (X;) memiliki pengaruh sebesar 0,208 atau sebesar 20,8%,
variabel harga (X;) memiliki pengaruh sebesar 0,425 atau 42,5%, dan variabel
promosi (X3) memiliki ‘pengaruh sebesar 0,321 atau 32,1% terhadap tingkat
penjualan. Dengan demikian dapat disimpulkan variabel kualitas produk, harga
dan promosi mempengaruhi tingkat penjualan secara bersama-sama.

Kata kunci: Kualitas Produk, Harga, Promosi dan Tingkat Penjualan



ABSTRACT

THE INFLUENCE OF PRODUCT QUALITY, PRICE, AND PROMOTION
ON THE LEVEL OF SALES BETWEEN CLOTHING STORES AT THE 16
ILIR PALEMBANG MARKET DURING THE COVID-19 PANDEMIC

By:
PutriAfsha Al Fathonah
NPM. 183112340250308

Thesis, under the guidance of Dr. Hasanudin,S.E.,M.M

This study aims to determine the effect of product quality, price and
promotion on the level of sales between clothing stores at Pasar 16 Ilir
Palembang during the covid 19 pandemic. The sample in this study was 100
respondents who owned a clothing store at Pasar 16 Ilir Palembang. This study
uses primary data with data collection methods through questionnaires
distributed to 100 respondents. The data analysis technique uses inferential
analysis with multiple linear regression and uses the Statistical Product and
Service Solution (SPSS) version 23.0 program. From the results of multiple linear
regression analysis shows that-the product quality variable (X;) has an effect of
0.208 or 20.8%, the price variable (X;) has an influence of 0.425 or 42.5%, and
the promotion variable (X3) has an influence of 0.321 or 32.1% of the level of
sales. Thus it can be concluded that the variables of product quality, price and
promotion affect the level of sales together.

Keywords: Product Quality, Price, Promotion and Level Of Sales
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