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ABSTRAK 

PENGARUH EVENT IMAGE, EVENT MARKETING DAN GUEST STAR 

TERHADAP MINAT BERKUNJUNG GENERASI MUDA PADA 

KONSER ANAK NI RAJA ORKESTRA 2025 

Oleh : Donald Benjamin 

NPM : 213404516032 

Tugas Akhir dibawah bimbingan Gagih Pradini, S,Par., MM. 

Penelitian ini berlandaskan pada minat generasi muda terhadap konser musik 

modern cenderung tinggi, namun antusiasme terhadap konser musik budaya masih 

relatif rendah. Penelitian ini bertujuan untuk mengetahui pengaruh Event Image, 

Event Marketing, dan Guest Star yang memengaruhi minat generasi muda dalam 

menghadiri konser musik budaya pada konser Anak Ni Raja Orkestra 2025. 

Pendekatan penelitian yang digunakan adalah kuantitatif dengan teknik sampling 

nonprobability sampling dengan metode pengambilan sampel purposive sampling 

dengan jumlah sampel sebanyak 96 responden. Teknik pengumpulan data 

dilakukan dengan menyebarkan kuesioner kepada responden. Teknik analisis data 

dengan menggunakan analisis deskriptif dan analisis inferensial dengan regresi 

linear berganda. Hasil penelitian menunjukkan bahwa variabel Event Image (X1) 

secara parsial tidak berpengaruh signfikan terhadap minat berkunjung generasi 

muda. Event Marketing (X2) dan Guest Star (X3) secara parsial berpengaruh 

signifikan terhadap minat berkunjung generasi muda. Secara simultan, Event 

Image (X1), Event Marketing (X2), dan Guest Star (X3) berpengaruh signifikan 

terhadap minat berkunjung dan memberikan kontribusi pengaruh sebesar 64,9%. 

Kata Kunci: Event Image, Event Marketing, Guest Star, Minat Berkunjung. 
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ABSTRACT 

THE INFLUENCE OF EVENT IMAGE, EVENT MARKETING AND GUEST 

STARS ON THE VISITING INTEREST OF THE YOUNGER GENERATION 

AT THE ANAK NI RAJA ORCHESTRA CONCERT 2025 

Submitted By: 

Donald Benjamin 

213404516032 

Final Project under the guidance of Gagih Pradini, S,Par , MM. 

This study is based on the fact that the young generation's interest in modern music 

concerts tends to be high, but their enthusiasm for cultural music concerts is still 

relatively low. This study aims to determine the influence of Event Image, Event 

Marketing, and Guest Stars that influence the young generation's interest in 

attending cultural music concerts at the Anak Ni Raja Orchestra 2025 concert. The 

research approach used is quantitative with a nonprobability sampling technique 

with a purposive sampling method with a sample size of 96 respondents. The data 

collection technique was carried out by distributing questionnaires to respondents. 

The data analysis technique used descriptive analysis and inferential analysis with 

multiple linear regression. The results of the study indicate that the Event Image 

variable (X1) partially has no significant effect on the young generation's interest 

in visiting. Event Marketing (X2) and Guest Star (X3) partially have a significant 

effect on the young generation's interest in visiting. Simultaneously, Event Image 

(X1), Event Marketing (X2), and Guest Star (X3) have a significant effect on the 

interest in visiting and contribute 64.9%. 

Keywords: Event Image, Event Marketing, Guest Star, Visiting Interest. 
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