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ABSTRAK

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN PROMOSI
TERHADAP KEPUTUSAN PEMBELIAN PRODUK GLAD2GLOW DI
JAKARTA SELATAN

Oleh:

Ananda Budi Ariyasena

NPM: 213402516322

Tugas Akhir, dibawah bimbingan Dr.lan Zulfikar, M.Si.

Penelitian ini memiliki tujuan untuk mengkaji pengaruh kualitas produk, persepsi
harga, dan promosi terhadap keputusan pembelian produk Glad2Glow di wilayah
Jakarta Selatan. Latar belakang penelitian berangkat dari kondisi persaingan
industri skincare yang semakin ketat, sehingga perusahaan perlu memahami
faktor-faktor yang memengaruhi konsumen dalam menentukan keputusan
pembelian. Penelitian ini menggunakan pendekatan kuantitatif dengan populasi
konsumen Glad2Glow di Jakarta Selatan. Teknik pengambilan sampel dilakukan
dengan metode purposive sampling dan melibatkan 100 responden. Analisis data
dilakukan menggunakan. metode regresi linear berganda dengan bantuan
perangkat lunak SPSS versi 25.

Hasil penelitian ini menunjukkan bahwa variabel kualitas produk berpengaruh
positif dan signifikan terhadap keputusan pembelian. Demikian pula, persepsi
harga terbukti memiliki/ pengaruh positif dan signifikan terhadap keputusan
pembelian. Variabel promosi juga memberikan pengaruh positif dan signifikan
terhadap keputusan pembelian. Dengan demikian, dapat disimpulkan bahwa
kualitas produk, persepsi harga, dan promosi merupakan faktor penting yang perlu
menjadi perhatian perusahaan. dalam meningkatkan keputusan pembelian
konsumen. Penelitian ini diharapkan-dapat memberikan kontribusi praktis bagi
perumusan strategi pemasaran, khususnya pada industri skincare.

Kata kunci: Kualitas Produk, Persepsi Harga, Promosi, Keputusan Pembelian.



ABSTRACT

THE EFFECT OF PRODUCT QUALITY, PERCEIVED PRICE AND
PROMOTION ON PURCHASING DECISIONS FOR GLAD2GLOW
PRODUCTS IN SOUTH JAKATA

By:

Ananda Budi Ariyasena

NPM: 213402516322

Thesis, under the guidance Dr.lan Zulfikar, M.Si.

This study aims to examine the effect of product quality, perceived price, and
promotion on purchasing decisions for Glad2Glow products in the South Jakarta
area. The background of the research departs from the increasingly fierce
competition in the skincare industry, so companies need to understand the factors
that influence consumers in determining purchasing decisions. This study uses a
quantitative approach with a population of Glad2Glow consumers in South
Jakarta. The sampling technique was carried out using purposive sampling
method and involved 100 respondents. Data analysis was carried out using
multiple linear regression methods with the help of SPSS version 25 software.

The results of this study indicate that the product quality variable has a positive
and significant effect on/ purchasing decisions. Likewise, price perception is
proven to have a positive and significant influence on purchasing decisions. The
promotion variable also has a positive and significant effect on purchasing
decisions. Thus, it can be concluded.that product guality, price perception, and
promotion are important factors that need to be considered by companies in
improving consumer purchasing decisions. This research is expected to make a
practical contribution to the formulation of marketing strategies, especially in the
skincare industry.

Keywords: Prod Ctquality, Perceived Price, Promotion, Purchasing Pecisions.
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