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ABSTRAK 

 

PENGARUH E-TRUST, PROMO GRATIS ONGKIR DAN ULASAN 

PRODUK TERHADAP KEPUTUSAN PEMBELIAN PADA E-COMMERCE 

TOKOPEDIA DI DKI JAKARTA 

 

Oleh: 

Adang Astiti 

NPM: 223402446142 

Tugas Akhir ini dibawah bimbingan Ibu Dr. Resti Hardini, S.E., M.Si. 

 

Menganalisis dampak E-Trust, Promosi Bebas Ongkir, dan Ulasan Produk 

terhadap Keputusan Pembelian E-Commerce Tokopedia di DKI Jakarta merupakan 

tujuan dari penelitian ini. Sebagai bagian dari proses pengumpulan data kuantitatif 

penelitian ini, yang memanfaatkan sumber data primer, 96 responden yang telah 

melakukan setidaknya satu pembelian di Tokopedia dan memanfaatkan penawaran 

bebas ongkir diberikan kuesioner. Perangkat lunak Statistical Product and Service 

Solution (SPSS) versi 25 digunakan dalam pendekatan analisis data yang 

menggabungkan regresi linier berganda dengan analisis inferensial. Berdasarkan 

hasil penelitian, variabel E-Trust (X1) secara signifikan dan positif memengaruhi 

pembelian e-commerce Tokopedia di DKI Jakarta, diikuti oleh Promosi Bebas 

Ongkir (X2) dan Ulasan Produk (X3) yang memengaruhi pembelian e-commerce 

Tokopedia di DKI Jakarta. 

. 

 

Kata kunci: E-Trust, Promo Gratis Ongkir, Ulasan Produk, dan Keputusan 

Pembelian 

  



 

 

 

ABSTRACT 

 

THE EFFECT OF E-TRUST, FREE SHIPPING PROMOTIONS, AND 

PRODUCT REVIEWS ON PURCHASE DECISIONS ON THE TOKOPEDIA 

E-COMMERCE PLATFORM IN DKI JAKARTA 

 

By: 

Adang Astiti 

NPM: 223402446142 

This final project was supervised by Dr. Resti Hardini, S.E., M.Si. 

 

Analyzing the impact of E-Trust, Free Shipping Promotion, and Product Reviews 

on Tokopedia E-Commerce Purchase Decisions in DKI Jakarta is the objective of 

this study. As part of the quantitative data collection process of this study, which 

utilizes primary data sources, 96 respondents who have made at least one purchase 

on Tokopedia and utilized the free shipping offer were given a questionnaire. 

Statistical Product and Service Solution (SPSS) software version 25 was used in the 

data analysis approach that combines multiple linear regression with inferential 

analysis. Based on the results of the study, the E-Trust variable (X1) significantly 

and positively influences Tokopedia e-commerce purchases in DKI Jakarta, 

followed by Free Shipping Promotion (X2) and Product Reviews (X3) which 

influence Tokopedia e-commerce purchases in DKI Jakarta. 

 

 

Keywords: E-Trust, Free Shipping Promotion, Product Reviews, and Purchase 

Decision 
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