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ABSTRAK

PENGARUH BANDWAGON EFFECT, GAYA HIDUP, DAN PENDAPATAN
KONSUMEN TERHADAP KEPUTUSAN PEMBELIAN ROKOK
ELEKTRIK DI ANCHORE VAPESTORE

Naufal Hukama Ananta
203402416138
Dosen Pembimbing Tugas Akhir; Prof. Dr. Andini Nurwulandari, S.E., M.M.

Penelitian ini bertujuan untuk mengetahui dan menganalisis pengaruh
bandwagon effect, gaya hidup, dan pendapatan konsumen terhadap keputusan
pembelian rokok elektrik di Anchore Vapestore. Fenomena meningkatnya
konsumsi rokok elektrik, khususnya di kalangan generasi muda, tidak hanya dipicu
oleh kebutuhan fungsional, tetapi juga oleh tren sosial, gaya hidup modern, dan
tingkat pendapatan yang memadai. Penelitian ini/menggunakan pendekatan
kuantitatif dengan metode survei. Sampel penelitian berjumlah 100 responden yang
merupakan konsumen Anchore Vapestore, dipilih menggunakan teknik purposive
sampling. Data dikumpulkan melalui kuesioner berskala interval menggunakan
skala Likert, dan dianalisis dengan regresi linear berganda untuk menguji pengaruh
masing-masing variabel independen terhadap variabel dependen. Hasil penelitian
menunjukkan bahwa bandwagon effect berpengaruh positif dan signifikan terhadap
keputusan pembelian rokok elektrik, yang menandakan bahwa pengaruh sosial dan
tren memiliki peran besar dalam mendorong perilaku pembelian. Gaya hidup juga
berpengaruh positif dan signifikan, di.mana konsumen dengan gaya hidup modern
dan orientasi terhadap tren teknologi lebih cenderung membeli produk rokok
elektrik. Selain itu, pendapatan konsumen terbukti berpengaruh positif dan
signifikan terhadap keputusan pembelian, -yang mengindikasikan bahwa
kemampuan finansial turut memperkuat kecenderungan konsumen dalam memilih
dan membeli produk.

Kata kunci: bandwagon effect, gaya hidup, pendapatan, keputusan pembelian,
rokok elektrik.
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ABSTRACT

THE INFLUENCE OF THE BANDWAGON EFFECT, LIFESTYLE, AND
CONSUMER INCOME ON THE PURCHASE DECISION OF
ELECTRONIC CIGARETTES AT ANCHORE VAPESTORE

Naufal Hukama Ananta
203402416138
Thesis Advisor: Prof. Dr. Andini Nurwulandari, S.E., M.M.

This study aims to investigate and analyze the influence of the bandwagon
effect, lifestyle, and consumer income on the decision to purchase electronic
cigarettes at Anchore Vapestore. The increasing consumption of electronic
cigarettes, particularly among the younger generation, is not only driven by
functional needs but also by social trends, modern lifestyles, and adequate income
levels. This study employs a quantitative approach using a survey method. The
sample consists of 100 respondents who are customers of Anchore Vapestore,
selected using purposive sampling techniques. Data were collected through an
interval-scale questionnaire using a Likert scale and analyzed using multiple linear
regression to test the \influence of each independent/variable on the dependent
variable. The results of the study indicate that the bandwagon effect has a positive
and significant influence on the decision to purchase e-cigarettes, indicating that
social influence and trends play a major role in driving purchasing behavior.
Lifestyle also has a positive and significant influence, where consumers with a
modern lifestyle and a focus on technological trends are more likely to purchase
electronic cigarette products. Additionally, consumer income has been proven to
have a positive and significant influence on purchasing decisions, indicating that
financial capability further strengthens consumers' tendency to choose and
purchase products.

Keywords: bandwagon effect, lifestyle, income, purchasing decisions, electronic
cigarettes
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