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ABSTRAK

PENGARUH KUALITAS PRODUK, BRAND EQUITY
DAN WORD OF MOUTH TERHADAP KEPUTUSAN PEMBELIAN
SUSU ULTRA MILK PADA MAHASISWA UNIVERSITAS NASIONAL DI
JAKARTA SELATAN
Oleh :

Piya Syawala Dehan
NPM : 213402516112

Tugas Akhir dibawah bimbingan Ibu Dr. Resti Hardini S.E., M.Si.

Penelitian ini1 bertujuan menganalisis pengaruh Kualitas Produk (X1), Brand Equity
(X2), dan Word Of Mouth (X3) terhadap Keputusan Pembelian (Y) Susu Ultra Milk
pada Mahasiswa Universitas Nasional di Jakarta Selatan. Penelitian ini
mempergunakan metode kuantitatif dengan teknik analisis regresi linear berganda
serta bersumber dari data primer melalui kuesioner dengan sampel 96 responden
yang dipilih pernah | melakukan - pembelian minimal satu kali dengan
mempergunakan metode non — probability sampling serta teknik purposive
sampling. Diolah dengan mempergunakan SPSS (Statistical Program for Social
Sciense) versi 30. Temuan penelitian ini memperlihatkan bahwasanya Kualitas
Produk memengaruhi positif signifikan Keputusan Pembelian Susu Ultra Milk pada
Mahasiswa Universitas Nasional di Jakarta Selatan. Brand Equity memengaruhi
positif signifikan Keputusan Pembelian Susu Ultra Milk pada Mahasiswa
Universitas Nasional di Jakarta Selatan, dan Word Of Mouth memengaruhi positif
signifikan Keputusan Pembelian Susu Ultra Milk pada Mahasiswa Universitas

Nasional di Jakarta Selatan.

Kata Kunci : Kualitas Produk, Brand Image, Word Of Mouth, Keputusan

Pembelian



ABSTRACT

THE EFFECT OF PRODUCT QUALITY, BRAND EQUITY, AND
WORD OF MOUTH ON ULTRA MILK PURCHASE DECISIONS AMONG
NATIONAL UNIVERSITY STUDENTS IN
SOUTH JAKARTA
By:

Piya Syawala Dehan
Number of Students: 213402516112

Final Project under the guidance of Dr. Resti Hardini S.E., M.Si.

This study aims to analyze the influence of Product Quality (X1), Brand Equity (X2),
and Word Of Mouth (X3) on Ultra Milk Purchasing Decisions (Y) among National
University Students in South Jakarta. This study uses a quantitative method with
multiple linear regression analysis techniques and is sourced from primary data
through questionnaires with a sample of 96 respondents selected who have made a
purchase at least once using the non-probability sampling method and purposive
sampling technique. Processed using SPSS (Statistical Program for Social Sciense)
version 30. The findings of this study show that Product Quality has a significant
positive effect on Ultra Milk Purchasing Decisions among National University
Students in South Jakarta. Brand Equity has a significant positive effect on Ultra
Milk Purchasing Decisions among National University Students in South Jakarta,
and Word Of Mouth has a significant positive effect on Ultra Milk Purchasing

Decisions among National University Students in South Jakarta.

Keywords: Product Quality, Brand Image, Word of Mouth, Purchasing Decisions
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