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ABSTRAK

Penelitian ini bertujuan untuk mengklasifikasikan sentimen publik terhadap
fenomena kesadaran digital minimalis dan tren penjualan dumbphone
menggunakan algoritma Naive Bayes. Data diperoleh melalui proses crawling dari
media sosial Twitter (X), yang kemudian melalui tahapan preprocessing, pelabelan
sentimen, dan pembobotan menggunakan metode TF-IDF, sehingga model dapat
mengklasifikasikan tweet ke dalam tiga kategori sentimen, yaitu positif, negatif,
dan netral. Model klasifikasi diuji berdasarkan metrik akurasi, presisi, recall, dan
fl-score. Hasil penelitian menunjukkan bahwa algoritma Naive Bayes mampu
mencapai akurasi sebesar 70%, dengan sentimen positif mendominasi percakapan
publik, diikuti sentimen netral, dan negatif. Temuan ini mengindikasikan bahwa
meningkatnya kesadaran digital minimalis di media sosial berpotensi mendorong
tren penjualan dumbphone, di mana sentimen positif menjadi pendorong utama,
sementara sentimen negatif memberikan masukan terkait keterbatasan fitur
perangkat. Penelitian ini memperlihatkan bahwa kesadaran digital minimalis
memiliki hubungan positif dengan tren penjualan dumbphone, serta dapat menjadi
peluang strategis bagi produsen untuk mengembangkan perangkat yang sesuai
dengan kebutuhan gaya hidup modern yang sederhana.

Kata kunci: Sentimen publik, Digital minimalism, Dumbphone, Naive Bayes,

Twitter, Klasifikasi sentimen.
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ABSTRACT

This study aims to classify public Sentiment toward the phenomenon of minimalist
digital awareness and the trend of dumbphone sales using the Naive Bayes
algorithm. Data was obtained through a Crawling process from the social media
platform Twitter (X), which was then subjected to Preprocessing, Sentiment
labeling, and weighting using the TF-IDF method, enabling the model to classify
tweets into three Sentiment categories: positive, negative, and neutral. The
classification model was tested based on Accuracy, precision, recall, and F1-score
metrics. The results of the study show that the Naive Bayes algorithm was able to
achieve an Accuracy of 70%, with positive Sentiment dominating public
conversations, followed by neutral and negative Sentiment. These findings indicate
that increasing awareness of minimalist digitalism on social media has the potential
to drive sales trends for dumbphones, with positive Sentiment being the main driver,
while negative Sentiment provides input regarding the limitations of the device's
features. This study demonstrates that minimalist digital awareness has a positive
correlation with the sales trend of dumbphones and can serve as a strategic
opportunity for manufacturers to develop devices aligned with the needs of a

modern, simple lifestyle.

KeyWords: Public Sentiment, Digital minimalism, Dumbphone, Naive Bayes,

Twitter, Sentiment classification.
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