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ABSTRAK 
 

PENGEMBANGAN POTENSI SOSIAL-BUDAYA MASYARAKAT PRAI 

IJING TERHADAP EKONOMI KREATIF DI DESA TEBARA, KABUPATEN 

SUMBA BARAT, NUSA TENGGARA TIMUR 

Oleh: 

Sahrian Samsi 

NPM: 203404516059 

Tugas Akhir, dibawah bimbingan Dr. Ramang Husin Demolingo, S.S., M.Par 

Desa Tebara memiliki dua destinasi wisata yang sudah ada salah satunya adalah 

Kampung Adat Prai Ijing. Kampung adat Pari Ijing merupakan destinasi wisata budaya 

yang masih eksis sampai saat ini dan memiliki banyak potensi sosial budaya di 

dalamnya. Potensi Sosial Budaya dapat menjadi suatu pendorong dalam proses 

kemajuan perekonomian suatu daerah. Penelitian ini bertujuan untuk mengetahui 

potensi dan isu-isu sosial-budaya yang ada di Kampung Adat Prai Ijing. Selanjutnya  

untuk menjelaskan potensi sosial-budaya di Kampung Adat Prai Ijing dalam 

menghidupkan ekonomi kreatif Desa Tebara. Serta unntuk mengetahui rencana 

pengembangan produk budaya dalam menghidupkan perekonomian di Desa Tebara. 

Penelitian ini menggunakan analisis data BCG, SWOT, serta diagram fishbone untuk 

merumuskan strategi alternatif pengembangan. Hasil penelitian menunjukan bahwa 

potensi sosial budaya dalam menghidupkan ekraf adalah rumah adat dan batu kubur, 

kain tenun (baju adat), kriya dan anyaman, serta event budaya seperti tarian tradisional 

dan permainan interaktif. Alternatif strategi pengembangan potensi sosial budaya 

terhadap ekonomi kreatif berdasarkan strategi-strategi dalam analisis BCG, SWOT, 

dan fishbone dengan pokok permasalahan ada pada penyajian produk sosial budaya 

yang disebabkan oleh faktor promosi dan SDM.  

 

Kata Kunci: Sosial-Budaya, Ekonomi Kreatif, Masyarakat, Pariwisata. 

 



 

 
  

ABSTRACT 
 

DEVELOPMENT OF SOCIO-CULTURAL POTENTIAL OF PRAI IJING 

COMMUNITY TOWARDS CREATIVE ECONOMY IN TEBARA VILLAGE, 

WEST SUMBA DISTRICT, EAST NUSA TENGGARA 

By: 

Sahrian Samsi 

NPM: 203404516059 

Thesis, under the guidance of Dr. Ramang Husin Demolingo, S.S., M.Par 

Tebara Village has two existing tourist destinations, one of which is Prai Ijing 

Traditional Village. Pari Ijing traditional village is a cultural tourism destination that 

still exists today and has a lot of socio-cultural potential in it. Socio-Cultural potential 

can be a driver in the process of economic progress of a region. This study aims to 

determine the potential and socio-cultural issues that exist in Prai Ijing Traditional 

Village. Furthermore, to explain the socio-cultural potential in Prai Ijing Traditional 

Village in reviving the creative economy of Tebara Village. And to find out the plan to 

develop cultural products in reviving the economy in Tebara Village. This study used 

BCG data analysis, SWOT, and fishbone diagrams to formulate alternative 

development strategies. The results showed that the socio-cultural potential in reviving 

ekraf is traditional houses and grave stones, woven fabrics (traditional clothes), crafts 

and wicker, as well as cultural events such as traditional dances and interactive games. 

Alternative strategies for developing socio-cultural potential in the creative economy 

are based on strategies in BCG, SWOT, and fishbone analysis with the main problem 

being the presentation of socio-cultural products caused by promotional and HR 

factors.  

 

Keywords: Socio-Cultural, Creative Economy, Community, Tourism. 
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