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ABSTRAK 

PENGARUH CORPORATE SOCIAL RESPONSIBILITY, 

PROFITABILITAS, DAN PERENCANAAN PAJAK TERHADAP 

MANAJEMEN LABA DENGAN UKURAN PERUSAHAAN DENGAN 

VARIABEL MODERASI  

(Studi Empiris Pada Perusahaan Makanan dan Minuman Yang Terdaftar di 

Bursa Efek Indonesia Tahun 2019-2022) 

Oleh  

Dian Rizqi Swityasmara 

Npm : 203403516040 

Tugas akhir ini dibawah bimbingan Dr. Asyari, SE., M.M 

Penelitian ini bertujuan untuk menganalisis pengaruh corporate social 

responsibility, profitabilitas, dan perencanaan pajak terhadap manajemen laba pada 

perusahaan makanan dan minuman yang terdaftar di Bursa Efek Indonesia pada 

tahun 2019-2022 baik secara parsial maupun secara simultan. Sampel  dalam 

penelitian berjumlah 13 perusahaan yang merupakan perusahaan manufaktur sektor 

makanan dan minuman yang terdaftar di Bursa Efek Indonesia selama periode 

2019-2022. Dalam pengambilan sampel pada penelitian ini menggunakan metode 

purposive sampling. Teknik analisis dalam penelitian ini menggunakan uji 

moderate regression analysis (MRA) yang diolah menggunakan software IBM 

SPSS 26. Hasil penelitian menunjukkan bahwa (1) corporate social resppnsibility 

berpengaruh positif signifikan terhadap manajemen laba (2) profitabilitas 

berpengaruh berpengaruh positif signifikan terhadap manajemen laba (3) 

perencanaan pajak berpengaruh negatif signifikan terhadap manajemen laba (4) 

ukuran perusahaan dapat memoderasi pengaruh corporate social responsibility 

terhadap manajemen laba (5) ukuran perusahaan dapat memoderasi pengaruh 

profitabilitas terhadap manajemen laba (6) ukuran perusahaan dapat memoderasi 

pengaruh perencanaan pajak terhadap manajemen laba. 

Kata kunci : Corporate Social Responsibility, Profitabilitas, Perencanaan Pajak, 

Manajemen Laba, Ukuran Perusahaan.  
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ABSTRACT 

THE EFFECT OF CORPORATE SOCIAL RESPONSIBILITY, 

PROFITABILITY, AND TAX PLANNING ON EARNINGS MANAGEMENT 

WITH COMPANY SIZE AS A MODERATING VARIABLE 

(Empirical Study of Food An Beverage Companies Listed on Indonesia Stock 

Exchange In 2019 – 2022) 

By  

Dian Rizqi Swityasmara 

Npm : 203403516040 

Thesis, Under the guidance of Dr. Asyari, SE., M.M 

This study aims to analyze the effect of corporate social responsibility, profitability, 

and tax planning on earnings management in food and beverage companies listed 

on the Indonesia Stock Exchange in 2019-2022 both partially adn simultaneously. 

The sample in the study amounted to 13 companies which are food and beverage 

sector manufacturing companies listed on the Indonesia Stock Exchange during the 

2019-2022 period. In sampling in this study using purposive sampling method. The 

analysis technique in this study uses the moderate regression analysis (MRA) test 

which is processed using IBM SPSS 26 software. The result showed that (1) 

corporate social responsibility has a significant positive effect on earnings 

management (2) profitability has a significant positive effect on earnings 

management (3) tax planning has a significant negative effect on earnings 

management (4) company size can moderate the effect of corporate social 

responsibility on earnings management (5) company size can moderate the effect 

of profitability on earnings management (6) company size can moderate the effect 

of tax planning on earnings management. 

Keywords : Corporate Social Responsibility, Profitability, Tax Planning, Earnings 

Management, Company Size 
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