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ABSTRAK 

PENGARUH E-PROMOTION, E-SERVICE QUALITY, DAN E-TRUST 

 TERHADAP MINAT BELI ULANG ONLINE  

PADA KOPI KENANGAN DI BEKASI 

 

Oleh: 

Firna N. Firdausi 

NPM: 203402516236 

 

Skripsi, dibawah bimbingan Dr. Ir. Tri Waluyo, M.Agr. 

 

Penelitian ini bertujuan untuk mengetahui pengaruh E-Promotion, E-Service 

Quality, dan E-Trust terhadap minat beli ulang secara online pada Kopi Kenangan 

di Bekasi. Penelitian ini menerapkan pendekatan kuantitatif dengan jumlah 

responden sebanyak 100, dipilih melalui metode Purposive Sampling. 

Pengumpulan data primer dilakukan melalui penyebaran kuesioner dengan 

menggunakan skala likert. Analisis data dilakukan dengan menggunakan teknik 

analisis regresi linear berganda. Hasil penelitian menunjukkan adanya dampak 

signifikan antara variabel E-Promotion dan minat beli ulang secara online. Terdapat 

pengaruh yang signifikan pula antara variabel E-Service Quality dan minat beli 

ulang secara online. Namun, tidak terdapat dampak signifikan antara variabel E-

Trust dan minat beli ulang secara online. Penelitian ini memberikan implikasi 

teoritis sebagai referensi bagi penelitian selanjutnya yang berkaitan dengan E-

Promotion, E-Service Quality, dan E-Trust terhadap minat beli ulang online 

khususnya pada Kopi Kenangan. 

 

Kata Kunci: E-Promotion, E-Service Quality, E-Trust dan Minat Beli Ulang 

Online 
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ABSTRACT 

THE EFFECT OF E-PROMOTION, E-SERVICE QUALITY, AND E-TRUST 

 ON ONLINE REPUCHASE INTENTION 

AT KOPI KENANGAN IN BEKASI 

 

By: 

FIRNA N. FIRDAUSI 

NPM: 203402516236 

 

Thesis, under the guidance of Dr. Ir. Tri Waluyo, M.Agr. 

 

This study aims to determine the effect of E-Promotion, E-Service Quality, and E-

Trust on online repurchase intention at Kopi Kenangan in Bekasi. This research 

uses a quantitative approach. The number of respondents in this study were 100 

respondents based on purposive sampling technique. Primary data was obtained 

through a questionnaire with a measurement scale using a Likert scale. The data 

analysis technique used in this research is multiple linear regression analysis. The 

results show that there is a significant influence between the E-Promotion variable 

on online repurchase interest. There is a significant influence between E-Service 

Quality variables on online repurchase interest. There is no significant effect 

between E-Trust variables on online repurchase interest. This study provides 

theoretical implications as a reference for further research related to E-Promotion, 

E-Service Quality, and E-Trust on online repurchase interest, especially 

at Kopi Kenangan. 

 

Keywords: E-Promotion, E-Service Quality, E-Trust And Online Repuchase 

Intention  
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