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ABSTRAK

DAMPAK PERUBAHAN TREND KONSUMSI MINUMAN PADABISNIS

FOOD AND BEVERAGE DI ERADIGITALDI CAFÉ MOSTLY COFFEE AND

KITCHEN

Oleh :

MUHAMAD RIDWAN

NPM. 213404446060

Tugas Akhir, dibawah bimbingan Ardi Mularsari, S.Pd., M.Pd.

Penelitian ini bertujuan untuk mengetahui apakah perubahan tren konsumsi

khususnya pada minuman di era digital memiliki dampak pada bisnis food and

beverage khususnya pada Mostly Coffee and Kitchen. Metode yang digunakan adalah

metode kualitatif deskriptif dengan menggunakan Teknik analisis Triangulasi dan

SWOT. Metode pengumpulan data yang dilakukan dengan cara observasi, wawancara,

studi dokumen, dan studi literatur. Populasi dalam penelitian ini adalah pelaku bisnis

dan beberapa pengunjung.

Kata Kunci : Tren Konsumsi, Era Digital, Food and Beverage
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ABSTRACT

THE IMPACT OF CHANGING BEVERAGE CONSUMPTION TRENDS ON

FOOD AND BEVERAGE BUSINESSES IN THE DIGITAL ERAAT CAFÉ

MOSTLY COFFEE AND KITCHEN

By :

MUHAMAD RIDWAN

NPM. 213404446060

The final assignment under the guidance of Ardi Mularsari, S.Pd., M.Pd.

This research aims to find out whether changes in consumption trends, especially in

drinks in the digital era, have an impact on the food and beverage business,

especially on Mostly Coffee and Kitchen. The method used is a descriptive qualitative

method using Triangulation and SWOT analysis techniques. Data collection methods

were carried out by means of observation, interviews, document studies and literature

studies. The population in this study were business people and several visitors.

Keywords : Consumption Trend, Digital Era, Food and Beverage
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