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ABSTRAK 

 

 

 

PENGARUH SOCIAL MEDIA INFLUENCER , FEAR OF MISSING OUT, 

LITERASI KEUANGAN, DAN MOTIVASI INVESTASI TERHADAP MINAT 

INVESTASI SAHAM PADA GEN Z 

(STUDI PADA : MASYARAKAT RT 04/02 KELURAHAN TIRTAJAYA 

KOTA DEPOK) 

 

 

Oleh : Galih Wira Mada 

NPM : 203402516210 

Tugas akhir dibawah bimbingan Dr. Andini Nurwulandari, S.E., M.M. 

 

 

Penelitian ini bertujuan untuk menginvestigasi pengaruh Social Media 

Influencer, Fear of Missing Out (FOMO), Literasi Keuangan, dan Motivasi Investasi 

terhadap Minat Investasi Saham di kalangan generasi Z. Penelitian dilaksanakan di 

lingkungan RT 04/02 Kelurahan Tirtajaya, Kecamatan Sukamajaya, Kota Depok. 

Responden penelitian merupakan individu generasi Z dengan rentang usia 17 sampai 

26 tahun, yang berjumlah 116 orang.Metode penelitian yang digunakan adalah 

pendekatan kuantitatif dengan metode analisis deskriptif. Pemilihan responden 

dilakukan dengan metode simple random sampling menggunakan kuesioner tertutup. 

Data yang terkumpul dianalisis menggunakan perangkat lunak SPSS 24. 

Hasil penelitian menunjukkan bahwa : 1. Social Media Influencer berdampak 

negatif namun tidak signifikan terhadap Minat Investasi. 2. FoMO memiliki dampak 

positif dan signifikan terhadap Minat Investasi. 3. Literasi Keuangan memiliki 

dampak positif dan signifikan terhadap Minat Investasi.4. Motivasi Investasi 

berdampak positif dan signifikan terhadap Minat Investasi saham di kalangan 

Generasi Z. 

 

Kata Kunci: Minat Investasi Saham, Generasi Z, Social Media Influencer, Fear of 

Missing Out (FoMO), Literasi Keuangan, Motivasi Investasi. 
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ABSTRACT 

 

 

 

THE INFLUENCE OF SOCIAL MEDIA INFLUENCERS, FEAR OF MISSING 

OUT, FINANCIAL LITERACY, AND INVESTMENT MOTIVATION ON STOCK 

INVESTMENT INTEREST IN GEN Z 

(STUDY ON: COMMUNITY RT 04/02 TIRTAJAYA DISTRICT, DEPOK CITY) 

 

By: Galih Wira Mada 

NPM: 203402516210 

Final assignment under the supervision of Dr. Andini Nurwulandari, S.E., M.M. 

 

This research aims to investigate the influence of Social Media Influencers, 

Fear of Missing Out (FOMO), Financial Literacy, and Investment Motivation on 

Interest in Stock Investment among generation Z. The research was carried out in RT 

04/02, Tirtajaya Village, Sukamajaya District, Depok City. The research respondents 

were generation Z individuals with an age range of 17 to 26 years, totaling 116 

people. The research method used is a quantitative approach with descriptive 

analysis methods. Respondent selection was carried out using a simple random 

sampling method using a closed questionnaire. The collected data was analyzed 

using SPSS 24 software. 

The research results show that: 1. Social Media Influencers have a negative 

but not significant impact on Investment Interest. 2. FoMO has a positive and 

significant impact on Investment Interest. 3. Financial Literacy has a positive and 

significant impact on Investment Interest.4. Investment Motivation has a positive and 

significant impact on Investment Interest on Generation Z shares Investment Interest. 

 

Keywords: Interest in Stock Investment, Generation Z, Social Media Influencers, 

Fear of Missing Out (FoMO), Financial Literacy, Investment Motivation. 
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