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ABSTRAK

Nama - Dzakiah Kamal Wahab

NPM . 223516426691

Judul Skripsi - Pengaruh Kredibilitas /nfluencer Sashfir Terhadap Minat
Beli Produk Lafiye (Survei Pada Followers Akun
Instagram (@ Lafiye)

Pembimbing : Nursatyo, S.Sos., M.Si.

Penelitian in1 bertujuan untuk mengeahui dan menganalisis pengaruh kredibilitas
Influencer Sashfir terharap minat beli produk Lafiye (Survey Pada Followers
Akun Instagram @Lafiye. Dengan menggunakan Teori Kredibilitas Sumber
Hovland dan Kelley dengan premis| Daya Tarik, Keahlian, dan Kepercayaan.
Dengan Konsep Marketing Communication, Influencer, Media Sosial, dan juga
minat beli dengan permis minat transaksnal, minat refrensial, minat prefensial dan
minat eksploratif. Penclitian ini menggunakan metode penelitian kuantitatif. Hasil
Penelitian menunjukan' bahwa pengaruh pengaruh kredibilitas Influencer Sashfir
terharap minat beli produk Lafiye (Survey Pada Followers Akun Instagram
@Lafiye, karena terdapat pengaruh /nfluencer Sashfir terhadap minat beli produk
Lafiye sebesar 78.1%. Sisa dari 100% tersebut sebesar/21,9% minat beli followers
akun Instagram lafiye di pengaruhi oleh factor-faktor lainnya yang ada diluar
penelitian ini. Dengan demikian penelitian ini-dapat disimpulkan bahwa Pengaruh
Kredibilitas Influencer Sashfir berpengaruh terhadap minat beli produk lafiye dan
sesuai dengan teori yang digunakan oleh peneliti yakni teori Kredibilitas Sumber
yang dikemukakan oleh Hovlan dan Kelley. Peneliti menyarankan kepada
penelitian selanjutnya agar meneliti pada Keputusan pembelian, karena pada
penlelitian ini sudah di buktikan bahwa adanya minat beli yang tinggi pada para

followers akun lafiye.

Kata Kunci : Kredibilitas Influencer, Komunikasi Pemasaran, Instagram, Minat

Beli.
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ABSTRACT

Name: + Dzakiah Kamal Wahab

NPM + 223516426691

Title + Pengaruh Daya Tarik Influencer Sashfir Terhadap Minat
Beli Produk Lafiye (Survei Pada Followers Akun
Instagram (@Lafiye)

Counsellor + Nursatyo, S.Sos., M.Si.

This study aims to understand and analyze the influence of the credibility of
Sashfir Influencers on the interest in buying Lafiye products (Survey on Instagram
Account Followers @Lafiye. Using Hovland and Kelley's Source Credibility
Theory on the premise ‘of Attraction, Expertise, and/Trustworthiness. With the
concept of Marketing Communicatiof, Influencer, Social Media, and also buying
interest with permis transaxnal interest, reference interest, preference interest and
exploratory interest, This study used quantitative research methods. The results
showed that the influence of the-credibility of \Sashfir Influencers expected
interest in buying Lafiye products (Survey on Instagram Account Followers
@Lafiye, because there was an influcnce of Sashfir Influencers on the interest in
buying Lafiye products by 78.1%. The remaining 100%, 21.9%, is influenced by
other factors outside this study. Thus, this study can be concluded that the
influence of Sashfir Influenceér Ciedibility affects the interest in buying lafiye
products and is in accordance with the theory used by researchers, namely the
Source Credibility theory proposed by Hovlan and Kelley. Researchers suggest to
future research to examine the purchase decision, because in this research it has

been proven that there is high buying interest in followers of the lafiye account.

Keywords: influencer credibility, marketing communication, Instagram, buying

interest.
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