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ABSTRAK 

Nama   : Ayunindia Bahiyah Ambarwati 

Program Studi  : Ilmu Komunikasi  

NPM   : 203516516300 

Judul   : Strategi Komunikasi Pemasaran PT Bank Negara Indonesia  

      Bekerjasama dengan SM Enterttainment dalam meningkatkan 

        Penjualan TapCash  

Dosen Pembimbing : Djudjur Luciana Radjagukguk, S.Sos., M.Si. 

 

Penelitian ini bertujuan untuk mengetahui bagaimana Strategi Komunikasi 

Pemasaran PT Bank Negara Indonesia bekerjasama dengan SM Entertainmnet dalam 

meningkatkan penjualan TapCash. Metode penelitian ini menggunakan penelitian 

Kualitatif Deskriptif yang dimana penelitian ini menjabrkan bagaimana tentang 

Startegi Komunikasi Pemasaran Bank Negara Indonesia Bekerjasama dengan SM 

Entertainment dalam meningkatkan Penjualan TapCash. Hasil dari penelitian ini 

menujukkan bahwa terdapat Teori Komunikasi bauran 7P di dalam Strategi 

Komunikasi Pemasaran yaitu Product, Price, Place, Promotion, People, Physical 

Evidence dan Process yang menunjang Strategi Komunikasi Pemasaran PT Bank 

Negara Indonesia dalam meningkatkan penjualan TapCash, selain itu juga terdapat 

unsur-unsur dari Komunikasi pemasaran yaitu Advertising, Sales Promotion, Public 

Relations dan Direct Selling yang dilakukan oleh Bank Negara Indonesia.   

Kata Kunci : Strategi Komunikasi Pemasaran, Teori Komunikasi Buaran, TapCash 
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ABSTRACT 

Name   : Ayunindia Bahiyah Ambarwati  

Major   : Ilmu Komunikasi  

Title   : Strategi Komunikasi Pemasaran PT Bank Negara Indonesia  

      Bekerjasama dengan SM Enterttainment dalam meningkatkan 

        Penjualan TapCash  

Supervisor  : Djudjur Luciana Radjagukguk, S.Sos., M.Si. 

 

This Research aims to find out How the Marketing Communication Strategy of 

PT Bank Negara Indonesia collaborates with SM Entertinment to increase TapCaash 

Sales. This Research method uses Descriptive qualitative research, where this research 

explains how Bank Negara Indonesia’s Marketing communication Strategy with SM 

Entertinment to increase TapCash sales. The results of this research show is a 7P 

Marketing Mix Communication Strategy, namely Product, Price, Place, Promotion, 

People, Physical Evidence and Process which supports PT Bank Negara Indonesia’s 

Marketing Communication Strategy in increasing TapCash sales, apart from that there 

are also elements-elements of marketing communication is Advertising, Sales 

Promotion, Public Relations and Direct Selling carried out by Bank Negara Indonesia 

Keywords: Marketing Communication Strategy, Marketing Mix, TapCash  

  



Universitas Nasional xiv 
 

DAFTAR ISI 

 

HALAMAN JUDUL .................................................................................................... i 

HALAMAN PERNYATAAN ORISINALITAS ...................................................... ii 

PENGESAHAN SKRIPSI ......................................................................................... iii 

HALAMAN PENGESAHAN .......................................…....................................... vi 

PERSETUJUAN PERBAIKAN SKRIPSI ………………………………………  v 

LEMBAR PERSETUJUAN JUDUL …………………………………………….  vi 

KATA PENGANTAR ……………………………………………………………. vii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI KARYA ILMIAH

 ...................................................................................................................................... xi 

ABSTRAK ................................................................................................................. xii 

ABSTRACT ............................................................................................................... xiii 

DAFTAR ISI ............................................................................................................. xiv 

DAFTAR TABEL .................................................................................................... xvi 

DAFTAR GAMBAR ............................................................................................... xvii 

DAFTAR LAMPIRAN .......................................................................................... xviii 

BAB I PENDHULUAN ............................................................................................... 1 

1.1  Latar Belakang ........................................................................................... 1 

1.2  Rumusan Masalah ...................................................................................... 7 

1.3  Tujuan Penelitian........................................................................................ 7 

1.4 Manfaat Penelitian...................................................................................... 7 

1.4.1  Manfaat Teoritis .................................................................................. 7 

1.4.2  Manfaat Praktisi .................................................................................. 7 

1.5 Sistematika Penulisan ................................................................................. 7 

BAB II TINJAUAN PUSTAKA ................................................................................. 9 

2.1  Tinjauan Pustaka ........................................................................................ 9 

2.2  Marketing Mix Kotler (Komunikasi Buaran) ........................................... 18 

2.3 Strategi Komunikasi ................................................................................. 22 

2.4 Strategi Komunikasi Pemasaran............................................................... 26 

2.5  Meningkatkan Penjualan .......................................................................... 29 

2.6  Kerangka Berpikir .................................................................................... 31 

BAB III METODOLOGI PENELITIAN ............................................................... 32 

3.1  Pendekatan Penelitian .............................................................................. 32 

3.2  Paradigma Penelitian ................................................................................ 32 

3.3  Subjek dan Objek Penelitian .................................................................... 33 

3.4  Penentuan Informan ................................................................................ 33 

3.4.1  Informan Utama ................................................................................ 33 

3.4.2  Informan Pendukung ......................................................................... 34 

3.5  Teknik Pengumpulan Data ....................................................................... 35 

3.6  Teknik Analisis Data ................................................................................ 36 

3.7  Uji Keabsahan Data .................................................................................. 38 

3.8  Lokasi dan Jadwal Penelitian ................................................................... 38 

BAB IV HASIL PENELITIAN DAN PEMBAHASAN ......................................... 40 



Universitas Nasional xv 
 

4.1 Gambaran umum ...................................................................................... 40 

4.1.1 Sejarah PT Bank Negara Indonesia................................................... 40 

4.1.2 Profile PT Bank Negara Indonesia .................................................... 42 

4.1.3 Visi dan Misi PT Bank Negara Indonesia ......................................... 42 

4.2 Analisis Strategi Komunikasi Pemasaran PT Bank Negara Indonesia 

bekerjasama dengan SM Entertainment dalam meningkatkan Penjualan 

Tapcash ............................................................................................................ 43 

4.2.1 Elemen Komunikasi Pemasaran PT Bank Negara Indonesia (Persero), 

 Tbk. ................................................................................................... 52 

4.2.2 Teori Marketing Mix ......................................................................... 58 

4.3 Pembahasan dan Hasil Pembahasan ......................................................... 76 

BAB V PENUTUP ..................................................................................................... 81 

5.1 Kesimpulan............................................................................................... 81 

5.2 Saran ......................................................................................................... 81 

DAFTAR PUSTKA ................................................................................................... 83 
 

  



Universitas Nasional xvi 
 

DAFTAR TABEL 

 

Tabel 2. 1 Penelitian Terdahulu ................................................................................... 9 

Tabel 3. 1 Jawal penelitian ......................................................................................... 39 

Tabel 4. 1 Jumlah Kartu dari TapCash SM Entertainment ........................................ 47 

 
  



Universitas Nasional xvii 
 

DAFTAR GAMBAR 

 

Gambar 1. 1 Data Nilai Transaksi Electronic Money ................................................... 1 

Gambar 1. 2 Foto TapCash SM Entertainment NCT 127 ............................................. 3 

Gambar 1. 3 Foto TapCash SM Entertainment NCT Dream ........................................ 4 

Gambar 1. 4 Foto TapCash SM Entertainment Red Velvet .......................................... 4 

Gambar 1. 5 Foto TapCash SM Entertainment Super Junior ....................................... 5 

Gambar 1. 6 Diagram Negara Pengonsumsi Kpops ..................................................... 6 

Gambar 4. 1 Logo Bank Negara Indonesia ................................................................. 40 

Gambar 4. 2 Struktur Organisasi Bank Negara Indonesia .......................................... 43 

Gambar 4. 3 Instgram Bank Negara Indonesia ........................................................... 44 

Gambar 4. 4 Postingan Instagram Bank Negara Indonesia......................................... 46 

Gambar 4. 5 Postingan Vidio Instagram Bank Negara Indoenesia ............................. 51 

Gambar 4. 6 Postingan Vidio Instagram Bank Negara Indonesia .............................. 51 

Gambar 4. 7 Postingan Vidio Instagram Bank Negara Indonesia .............................. 52 

Gambar 4. 8 Postingan Promosi TapCash di Instagram ............................................. 53 

Gambar 4. 9 Postingan Promosi TapCash................................................................... 54 

Gambar 4. 10 Postingan Offline Store TapCash ......................................................... 56 

Gambar 4. 11 Postingan Promosi Direct Selling ........................................................ 58 

Gambar 4. 12 Pilihan untuk Topup TapCash melalui blibli ....................................... 63 

Gambar 4. 13 Pilihan untuk Topup TapCash melalui Tokopedia ............................... 64 

Gambar 4. 14 Pilihan untuk Topup TapCash melalui BNI Mobile Banking .............. 64 

Gambar 4. 15 Postingan Instagram Teaser ................................................................. 66 

Gambar 4. 16 Postingan Promosi TapCash SM Entertainment .................................. 66 

Gambar 4. 17 Pacakaging TapCash SM Entertainment .............................................. 71 

Gambar 4. 18 Foto TapCash SM Entertainment Super Junior ................................... 71 

Gambar 4. 19 Foto TapCash SM Entertainment Red Velvet ...................................... 72 

Gambar 4. 20 Foto TapCash SM Entertainment NCT Dream .................................... 72 

  



Universitas Nasional xviii 
 

DAFTAR LAMPIRAN  

 

Lampiran 1  Turnitin 

Lampiran 2   Penugasan Pembimbing 

Lampiran 3  Lembar Konsultasi Pembimbing  

Lampiran 4  Surat Keterangan Riset dari Bank Negara Indonesia 

Lampiran 5  Daftar Pertanyaan  

Lampiran 6  Dokumentasi Wawancara  

Lampiran 7  Transkip Wawancara 

Lampiran 8  Persetujuan Dosen  

Lampiran 9  Riwayat Hidup 

 

  


