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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, CITRA MEREK, DAN PERSEPSI 

HARGA TERHADAP KEPUTUSAN PEMBELIAN PRODUK MIXUE  

(Studi Pada Mahasiswa Manajemen Universitas Nasional Angkatan 2020) 

 

Oleh : 

Kurniawan Prastio 

NPM: 203402516062 

Tugas Akhir , dibawah bimbimbingan Dr. Subur Karyatun, S.E., M.M 

 

Penelitian ini dilakukan untuk menganalisis Pengaruh Kualitas Produk, Citra 

Merek, Dan Persepsi Harga Terhadap Keputusan Pembelian Produk Mixue (Studi 

Pada Mahasiswa Manajemen Universitas Nasional Angkatan 2020). Penelitian ini 

menggunakan data primer. Teknik pengambilan sampel yaitu non probability 

sampling dengan metode purposive sampling melalui penyebaran kuesioner kepada 

mahasiswa manajemen Universitas Nasional angkatan 2020 sebanyak 100 responden 

yang pernah membeli mixue. Teknik analisis data dengan munggunakan analisis 

regresi linear berganda dan menggunakan program Statistical Product and Service 

Solution (SPSS) versi 20.  

Hasil penelitian menunjukan bahwa kualitas produk berpengaruh positif dan  

signifikan terhadap Keputusan Pembelian, citra merek berpengaruh  positif dan 

signifikan terhadap keputusan pembelian dan persepsi harga berpengaruh  positif dan 

tidak signifikan terhadap keputusan pembelian. Sebelumnya telah diuji terhadap item- 

item pertanyaan yang dinyatakan valid serta reliabel. 

Kata kunci : kualitas Produk, Citra Merek, Persepsi Harga, Keputusan Pembelian. 
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ABSTRACT 

 

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE, AND PRICE 

PERCEPTION ON THE DECISION TO PURCHASE MIXUE PRODUCTS 

(Study of National University Management Students Class of 2020) 

By:  

Kurniawan Prastio  

NPM: 203402516062  

Final Project, under the guidance of Dr. Subur Karyatun, S.E., M.M 

 

This research was conducted to analyze the influence of product quality, 

brand image and price perception on purchasing decisions for mixue products (Study 

of National University Management Students Class of 2020).This research uses 

primary data. The sampling technique is non-probability sampling with a purposive 

sampling method by distributing questionnaires to National University management 

students class of 2020 as many as 100 respondents who have purchased mixue. The 

data analysis technique uses multiple linear regression analysis and uses the 

Statistical Product and Service Solution (SPSS) version 20 program. 

The research results show that product quality has a positive and significant 

effect on purchasing decisions, brand image has a positive and significant effect on 

purchasing decisions and price perception has a positive and insignificant effect on 

purchasing decisions. Previously, it had been tested on question items which were 

declared valid and reliable. 

Keywords: Product quality, Brand Image, Price Perception, Purchase Decision. 
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