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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, CITRA MEREK DAN WORD OF 

MOUTH TERHADAP KEPUTUSAN PEMBELIAN LAPTOP ACER DI 

JAKARTA SELATAN 

 

Oleh: 

Evira Devianti Ardhana 

NPM: 203402516155 

Tugas Akhir, dibawah bimbingan Dr. Resti Hardini, S.E., M.Si. 

 

Penelitian yang dilakukan bertujuan untuk mengetahui pengaruh Kualitas Produk 

(X1), Citra Merek (X2) dan Word of Mouth (X3) terhadap Keputusan Pembelian 

(Y) laptop Acer di Jakarta Selatan. Penelitian ini menggunakan data primer melalui 

pengisian pernyataan pada kuesioner yang diberikan kepada responden pemilik dan 

pengguna laptop Acer di Jakarta Selatan. Dengan menggunakan rumus Lemeshow, 

jumlah sampel yang digunakan dalam penelitian ini adalah 100 responden dengan 

menggunakan metode non-probability sampling dan teknik yang digunakan yaitu 

purposive sampling. Teknik analisis yang digunakan adalah analisis inferensial 

dengan regresi linear berganda dan diolah menggunakan Statistical Product and 

Service Solution (SPSS) versi 23. Hasil penelitian menunjukkan bahwa Kualitas 

Produk (X1) berpengaruh positif dan signifikan terhadap Keputusan Pembelian (Y) 

laptop Acer di Jakarta Selatan, Citra Merek (X2) berpengaruh positif dan signifikan 

terhadap Keputusan Pembelian (Y) laptop Acer di Jakarta Selatan dan Word of 

Mouth (X3) berpengaruh positif dan signifikan terhadap Keputusan Pembelian (Y) 

laptop Acer di Jakarta Selatan. 

 

Kata Kunci: Kualitas Produk, Citra Merek, Word of Mouth dan Keputusan 

 Pembelian 

 



 
 

 

ABSTRACT 

 

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE AND WORD 

OF MOUTH ON PURCHASE DECISIONS ON ACER LAPTOP IN SOUTH 

JAKARTA 

 

By: 

Evira Devianti Ardhana 

NPM: 203402516155 

This Thesis under the guidance of Dr. Resti Hardini, S.E., M.Si. 

 

The research conducted aims to determine the effect of Product Quality (X1), Brand 

Image (X2) and Word of Mouth (X3) on Purchasing Decisions (Y) of Acer laptops 

in South Jakarta. This study uses primary data through filling out statements on a 

questionnaire given to respondents who own and use Acer laptops in South Jakarta. 

Using the Lemeshow formula, the number of samples used in this study were 100 

respondents using the non-probability sampling method and the technique used was 

purposive sampling. The analysis technique used is inferential analysis with 

multiple linear regression and processed using Statistical Product and Service 

Solution (SPSS) version 23. The results showed that Product Quality (X1) had a 

positive and significant effect on Purchasing Decisions (Y) of Acer laptops in South 

Jakarta, Brand Image (X2) had a positive and significant effect on Purchasing 

Decisions (Y) of Acer laptops in South Jakarta and Word of Mouth (X3) had a 

positive and significant effect on Purchasing Decisions (Y) of Acer laptops in South 

Jakarta. 

 

Keywords: Product Quality, Brand Image, Word of Mouth and Purchase Decisions 
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