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ABSTRAK 

 

Pengaruh Bauran Pemasaran dan Daya Tarik Wisata 

Terhadap Minat Kunjung Wisatawan Ke Objek Wisata 

Cibubur Garden Eat and Play 

 

Oleh: 

Arsya Tri Ananda 

203404516019 

Tugas Akhir ini dibimbing oleh Bapak Gagih Pradini, S.Par., M.M. 

  

Penelitian ini bertujuan untuk mengidentifikasi dampak dari bauran pemasaran dan 

daya tarik wisata terhadap minat kunjungan wisatawan ke objek wisata Cibubur 

Garden Eat and Play. Penelitian ini menerapkan metode penelitian kuantitatif. 

Terdapat beberapa variabel yang digunakan dalam penelitian ini, yaitu Bauran 

Pemasaran (X₁), Daya Tarik Wisata (X₂) dan Minat Kunjung Wisatawan (Y). 

Data dalam penelitian ini dikumpulkan melalui pendekatan data primer dengan 

menyebarkan kuesioner kepada 60 responden yang merupakan pengunjung objek 

wisata Cibubur Garden Eat and Play. Teknik pengambilan sampel yang diterapkan 

adalah purposive sampling, di mana pengambilan sampel yang dilakukan secara 

acak namun terdapat ketentuan karakteristik. Kemudian analisis data dilakukan 

dengan menerapkan analisis inferensial menggunakan uji regresi linear berganda, 

selanjutnya data penelitian akan diolah dengan menggunakan perangkat lunak 

Statistical Product and Service Solution (SPSS). Hasil dari penelitian ini 

menunjukkan bahwa bauran pemasaran tidak memiliki pengaruh yang signifikan 

terhadap minat kunjungan wisatawan, dan daya tarik wisata memiliki pengaruh 

yang positif dan signifikan terhadap minat kunjungan wisatawan ke objek wisata 

Cibubur Garden Eat and Play. Namun jika dilakukan secara bersamaan (simultan) 

variabel bauran pemasaran dan daya tarik wisata memiliki pengaruh signifikan 

terhadap minat kunjung wisatawan. 

 

Kata Kunci: Daya Tarik Wisata, Minat Kunjung Wisatawan, Objek Wisata,  

          Bauran Pemasaran, Cibubur Garden Eat and Play 
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ABSTRACT  

 

The Influence of the Marketing Mix and Tourist Attraction on  

Tourists' Visiting Interest in the Cibubur Garden Eat and Play 

Tourist Attraction 

 

By: 

Arsya Tri Ananda 

203404516019 

This final assignment was supervised by Mr. Gagih Pradini, S.Par., M.M. 

 

This research aims to identify the impact of the marketing mix and tourist 

attractions on tourist interest in visiting the Cibubur Garden Eat and Play tourist 

attraction. This research applies quantitative research methods. There are several 

variables used in this research, namely Marketing Mix (X₁), Tourist Attraction (X₂) 

and Tourist Visit Interest (Y). The data in this research was collected using a 

primary data approach by distributing questionnaires to 60 respondents who were 

visitors to the Cibubur Garden Eat and Play tourist attraction. The sampling 

technique applied is purposive sampling, where sampling is carried out randomly 

but there are characteristic provisions. Then data analysis is carried out by 

applying inferential analysis using multiple linear regression tests, then the 

research data will be processed using Statistical Product and Service Solution 

(SPSS) software. The results of this research show that the marketing mix does not 

have a significant influence on tourist interest in visiting, and tourist attractions 

have a positive and significant influence on tourist interest in visiting the Cibubur 

Garden Eat and Play tourist attraction. However, if carried out simultaneously 

(simultan) the marketing mix and tourist attraction variables have a significant 

influence on tourist interest in visiting. 

 

Keywords: Tourist Attractions, Interest in Visiting Tourists, Tourist Attractions, 
     Marketing Mix, Cibubur Garden Eat and Play 
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