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Indonesia 

Perkembangan teknologi di era globalisasi modern saat 

ini 

sudah melesat tinggi, siapapun, dan dimanapun mereka 

dapat mengakses media teknologi yang canggih dan 

beragam. Strategi diartikan sebagai proses penentuan 

rancangan para pemimpin puncak yang memiliki focus 

terhadap tujuan jangka panjang organisasi, disertai 

penyusunan suatu cara agar upaya bagaimana tujuan 

tersebut bisa dicapai. Kemunculan youtube sangat 

mempengaruhi masyarakat, khususnya individu-individu 

yang memiliki energi pada bidamg produksi rekaman, 

dapat berupa film pendek, narasi, sampai dengan website 

video. Mata milenial Indonesia tv hadir karena ingin 

mengantisipasi terjadinya polarisasi di masyarakat. 
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Technological developments in the current era of 

modern globalization have accelerated, anyone, and 

anywhere they can access sophisticated and diverse 

technological the design of top leaders who have a focus 

on long-term goals of the organization, accompanied by 

 the preparation of a way for efforts to archieve these 

 goals.Strategy is defined as the process of determining 

 the design of to leaders. Eyes of Indonesian tv is here 

 because it wants to anticipate polarization in society, 

 which could lead to threats to national unity and 

 changing patterns of milenial communication in 

 optimizing existing potentials. 
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