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ABSTRAK 

 
Nama : Syifa Fadilah Ananda 

NPM 193516416152 

Program Studi : Ilmu Komunikasi 

Judul : Peran Public Relations Terhadap Citra Maharis Clinic Melalui 

Instagram 

Kata Kunci: 

Public 

Relations, 

Strategi 

Public 

Relations, 

Peran Public 

Relations, 

Citra. 

Public Relations memiliki peran yang penting dalam perusahaan dan 

organisasi dalam membangun hubungan baik dengan publik serta 

menciptakan kerja sama yang didasari hubungan yang baik. Dalam 

konteks Maharis Clinic, tim Public Relations menggunakan media 

sosial Instagram sebagai salah satu media komunikasi terpenting 

untuk mencapai audiens baru dan meningkatkan brand awareness 

perusahaan. Rumusan masalah di dalam penelitian ini adalah 

bagaimana peran Public Relations terhadap citra Maharis Clinic 

melalui media sosial Instagram. Penelitian ini bertujuan untuk 

mendeskripsikan peran Public Relations terhadap citra Maharis 

Clinic melalui media sosial Instagram. Selain itu, hasil penelitian ini 

mengungkapkan bahwa Maharis Clinic menggunakan keempat 

konsep strategi Public Relations yaitu Strategy of Publicity, Strategy 

of Persuation, Strategy of Argumentation, dan Strategy of Image. 

Pembahasan penelitian ini menguraikan peran Public Relations yang 

digunakan Maharis Clinic melalui media sosial Instagram digunakan 

untuk meningkatkan citra perusahaan. Kesimpulan penelitian ini 

adalah bahwa peran Public Relations dalam penggunaan Instagram 

sebagai alat publikasi di Maharis Clinic memiliki dampak signifikan 

dalam membangun citra positif klinik. Melalui empat peran PR 

sebagai Expert Prescriber, Communication Facilitator, Problem 

Solving Facilitator, dan Communicator Technician, PR Maharis 

Clinic berhasil menjembatani hubungan antara klinik dan klien, 

memberikan informasi transparan dan akurat kepada publik, serta 

memastikan pesan yang disampaikan sesuai dengan nilai-nilai klinik. 
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Study Program : Ilmu Komunikasi 
Title : The Role of Public Relations Against Citra Maharis Clinic Through 
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Keywords: 
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Public Relations has an important role in companies and 

organizations in building good relations with the public and 

creating cooperation based on good relations. In the context of 

the Maharis Clinic, the Public Relations team uses Instagram 

social media as one of the most important communication 

media to reach new audiences and increase company brand 

awareness. The formulation of the problem in this research is 

how is the role of Public Relations in the image of Maharis 

Clinic through Instagram social media. This study aims to 

describe the role of Public Relations in the image of Maharis 

Clinic through Instagram social media. The results of the study 

revealed that the Maharis Clinic only carried out two Public 

Relations roles, namely the role of a communication facilitator 

and the role of a communicator technician, while two other 

roles such as a Public Relations expert and a role as a problem 

solving facilitator were not carried out. In addition, the results 

of this study reveal that Maharis Clinic uses the four concepts 

of Public Relations strategy, namely Strategy of Publicity, 

Strategy of Persuation, Strategy of Argumentation, and 

Strategy of Image. The discussion of this study outlines the role 

of Public Relations used by Maharis Clinic through Instagram 

social media to enhance the company's image. The conclusion 

of this study is that the role of Public Relations in using 

Instagram as a publication tool at Maharis Clinic has a 

significant impact on building a positive image of the clinic. 

Through four PR roles as Expert Prescriber, Communication 

Facilitator, Problem Solving Facilitator, and Communicator 

Technician, Maharis Clinic's PR has succeeded in bridging the 

relationship between clinics and clients, providing transparent 

and accurate information to the public, and ensuring the 
messages conveyed are in line with clinical values. 
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