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ABSTRAK 
 

Nama : Maudyliana Putri 

NPM 193516516603 

Progam Studi : Ilmu Komunikasi – Public Relations 

Judul : Komunikasi Pemasaran Perusahaan Java Auto Blitz 

Dalam Meningkatkan Daya Saing Dunia Otomotif. 
 
 

Kata Kunci : 

 

 

 

 
Showroom, Daya Saing, 

Komunikasi Pemasaran, 

Java Auto Blitz,  

Penelitian ini menggunakan pendekatan kualitatif 

deskriptif. Dengan objek penelitian komunikasi 

pemasaran perusahaan Java Auto Blitz dalam 

meningkatkan daya saing dunia otomotif . proses 

pengumpulan data di lakukan dengan cara observasi, 

wawancara, dan dokumentasi. Data dianalisis melalui 

tiga cara yaitu reduksi data, penyajian data , dan 

menarik kesimpulan. Hasil penelitian ini menunjukan 

bahwa komunikasi pemasaran yang di lakukan oleh 

Showroom Java Auto Blitz diantaranya menggunakan 

sosial media, platform olx, mobil 123, serta ikatan 

komunitas otomotif. Selain itu Showroom Java Auto 

Blitz ini juga menerapkan proses komunikasi 

Customer Relations Management (CRM) karena di 

dalamnya terdapat kegiatan yang berupaya 

meningkatkan daya saing antara lain mengelola data 

pelanggan yang telah ada. Selain itu adapun konsep 

dalam pembahasan yakni bauran komunikasi 

pemasaran 7P (Product, price, place, promotion, 

people, process, physical evidence) yang dijelaskan 

secara spesifik bentuk komunikasi yang diterapkan 

Showroom Java Auto Blitz.  

  

Pembimbing Dr.Sri Desti Purwatiningsih 
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ABSTRACT 
 

Name : Maudyliana Putri 

NPM  : 193516516603 

Study Progam : Communication Science– Public Relations 

Title : Marketing Communication Of Java Auto Blitz Company In 

Increasing The Competitiveness Of The Automotive World 

Key Words : 

 

 
Showroom, 

competitiveness, 

marketing 

communication, 

Java Auto Blitz 

This research utilizes a descriptive qualitative 

approach with the object of studying the marketing 

communication of Java Auto Blitz company in 

enhancing its competitiveness in the automotive 

industry. The data collection process is conducted 

through observation, interviews, and documentation. 

Data is analyzed through three methods: data 

reduction, data presentation, and drawing 

conclusions. The results of this study show that the 

marketing communication conducted by Java Auto 

Blitz Showroom includes the use of social media, OLX 

platform, Mobil 123, as well as involvement in 

automotive community associations. Additionally, 

Java Auto Blitz Showroom implements Customer 

Relations Management (CRM) processes, as it 

includes activities aimed at enhancing 

competitiveness, such as managing existing customer 

data. Furthermore, the concept discussed in this study 

is the 7P marketing communication mix (Product, 

Price, Place, Promotion, People, Process, Physical 

Evidence), which is explained specifically in terms of 

the communication strategies applied by Java Auto 

Blitz Showroom.  

Mentor Dr.Sri Desti Purwatiningsih 
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