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ABSTRAK 

PENGARUH KUALITAS PRODUK, HARGA DAN BRAND IMAGE 

TERHADAP MINAT BELI PRODUK SHAMPO MEREK CLEAR 

(STUDI PADA REMAJA KARANG TARUNA KECAMATAN CILODONG 

KOTA DEPOK) 

 

Oleh : 

Rahmansah Harahap  

NPM : 193402516035 

 

Tugas Akhir, dibawah bimbingan Bapak Dr. Eddy Guridno, S.E., M.Si.M. 

Penelitian ini bertujuan untuk menganalisis dampak kualitas produk, harga, 

dan brand image secara parsial terhadap minat beli pada produk shampo merek 

clear. Data penelitian ini memakai data utama melalui kuesioner kepada 100 

responden dibantu menggunakan perangkat lunak program Statistical Product and 

Service Solution (SPSS) versi 23.0. hasil penelitian menerangkan bahwa variabel : 

kualitas produk (X1) berpengaruh positif dan signifikan terhadap minat beli, harga 

(X2) berpengaruh positif serta signifikan terhadap minat beli, brand image (X3) 

berpengaruh positif dan signifikan terhadap minat beli . 

 

 

Kata Kunci : Kualitas Produk, Harga, Brand Image, Minat Beli 
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ABSTRACT 

THE EFFECT OF PRODUCT QUALITY, PRICE AND BRAND IMAGE ON 

INTEREST TO BUY CLEAR BRAND SHAMPOO PRODUCTS 

(STUDY OF YOUTH ORGANIZATION, CILODONG DISTRICT, DEPOK 

CITY) 

 

By: 

Rahmansah Harahap  

NPM : 193402516035 

 

Final Project, under the guidance of Mr. Dr. Eddy Guridno, S.E., M.Si.M. 

 

This study aims to partially analyze the impact of product quality, price, and 

brand image on buying interest in clear brand shampoo products. The research 

data uses primary data through questionnaires to 100 respondents assisted by using 

the Statistical Product and Service Solution (SPSS) version 23.0 software. The 

research results explain that the variables: product quality (X1) has a positive and 

significant effect on purchase intention, price (X2) has a positive and significant 

effect on purchase intention, brand image (X3) has a positive and significant effect 

on purchase intention. 
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