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ABSTRAK 

 

Pengaruh Brand Image, Kualitas Produk dan Kualitas Layanan 

Terhadap Loyalitas Pelanggan Kidz Station Trans Studio Mall 

Cibubur Jakarta Timur. 

 

Oleh: 

Muhammad Haekal Azhari 

183112340240020 

Tugas Akhir Dibawah Bimbingan Dr. Resti Hardini, S.E., M.S.I 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Brand Image, Kualitas 

Produk dan Kualitas Layanan. Hasil penelitian dengan menggunakan data primer 

dalam bentuk kuisioner kepada 94 pelanggan kidz station TSM cibubur jaktim 

yang sudah melakukan proses pembelian 2 kali atau lebih, menunjukan hasil 

bahwa terdapat pengaruh negatif Brand Image terhadap Loyalitas Pelanggan dan 

pada Kualitas Layanan serta Kualitas Produk menunjukan hasil berpengaruh 

positif terhadap Loyalitas Pelanggan. Terdapat pengaruh positif pada Kualitas 

Produk dan Kualitas Layanan menunjukan bahwa Kualitas Produk dan kualitas 

Layanan dapat menjadi faktor penting terhadap Loyalitas Pelanggan dan harus 

terus dikembangkan agar dapat terus bersaing dengan kompetitor sejenis. 

 

Kata Kunci: Brand Image, Kualitas Produk, Kualitas Layanan, Kidz Station TSM 

Cibubur Jakarta Timur, Loyalitas Pelanggan



 

 

 

ABSTRACT 

 

THE INFLUENCE OF BRAND IMAGE, PRODUCT QUALITY AND 

SERVICE QUALITY ON CUSTOMER LOYALTY AT KIDZ STATION 

TRANS STUDIO MALL CIBUBUR, EAST JAKARTA. 

 

By: 

Muhammad Haekal Azhari 

183112340240020 

Final Project Under the Guidance of Dr. Resti Hardini, S.E., M.S.I 

 

This study aims to analyze the influence of Brand Image, Product Quality and 

Service Quality. The results of the study using primary data in the form of a 

questionnaire to 94 customers of Kidz Station TSM Cibubur East Jakarta who 

have made the purchase process 2 times or more, show the result that there is a 

negative effect of Brand Image on Customer Loyalty and on Service Quality and 

Product Quality shows results that have a positive effect on Customer Loyalty. 

There is a positive influence on Product Quality and Service Quality indicating 

that Product Quality and Service Quality can be important factorsfor Customer 

Loyalty and must be continuously developed in order to continue to compete with 

similar competitors. 

 

Keywords: Brand Image, Product Quality, Service Quality, Kidz Station TSM 

Cibubur East Jakarta, Customer Loyalty
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