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Tugas Akhir, dibawah bimbingan Dr. Elwisam, S.E., M.M 

 
 

Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas Produk, Brand 

Image, dan Kepercayaan Merek terhadap Keputusan Pembelian Serum Avoskin 

pada Mahasiswi Universitas Nasional. Sampel dalam Penelitian ini sebanyak 100 

responden Mahasiswi Universitas Nasional yang pernah membeli produk serum 

avoskin. Penelitian ini menggunakan data primer dengan metode pengumpulan data 

melalui kuesioner yang disebarkan kepada 100 orang responden, dengan 

menggunakan metode analisis SEM-PLS dan alat analisis Smar PLS 3.3.2. Hasil 

penelitian  tersebut menunjukkan bahwa Kualitas Produk, Brand Image, dan 

Kepercayaan Merek berpengaruh positif dan signifikan terhadap Keputusan 

Pembelian.  Nilai koefisien determinasi (Adjusted R Square) sebesar 0,818 hal ini 

menunjukkan bahwa Kualitas Produk, Brand Image, dan Kepercayaan Merek 

memberikan kontribusi sebesar 81,8% terhadap Keputusan Pembelian sedangkan 

sisanya 18,2% dipengaruhi oleh variabel yang tidak diteliti.  

 
 

 

 

Kata Kunci : Kualitas Produk, Brand Image, dan Kepercayaan Merek 

terhadap Keputusan Pembelian. 
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ABSTRACT 

 
 

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE, AND 

BRAND TRUST ON THE PURCHASE DECISION OF AVOSKIN SERUM 

IN NATIONAL UNIVERSITY STUDENTS 

 
By : 

Fitri Handayani 

NPM : 193402516303 

 
 

Final Project, under the guidance of Dr. Elwisam, S.E., M.M 

 
 

This study aims to determine the effect of Product Quality, Brand Image, 

and Brand Trust on the Purchase Decision of Avoskin Serum among female students 

at the National University. The sample in this study were 100 female students at the 

National University who had purchased avoskin serum products. This study used 

primary data by collecting data through questionnaires distributed to 100 

respondents, using the SEM-PLS analysis method and the Smar PLS 3.3.2 analysis 

tool. The results of this study indicate that product quality (X1), brand image (X2), 

and brand trust (X3) have a positive and significant effect on purchasing decisions 

(Y). The coefficient of determination (Adjusted R Square) is 0.818. This indicates 

that product quality, brand image and brand trust contribute 81.8% to purchasing 

decisions, while the remaining 18.2% is influenced by variables not examined. 

 

 
Keywords: Product Quality, Brand Image, and Brand Trust on Purchasing 

Decisions. 
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