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ABSTRAK 

 

Nama     : Diah Suciani 

Program Studi    : Ilmu Komunikasi (Periklanan) 

Judul : Komunikasi Pemasaran Jasa Human Resource Academy (HR 

Academy) Melalui Media Sosial Instagram Dalam Menarik Minat 

Masyarakat Mengikuti Pelatihan Sertifikasi 

 

Seiring dengan banyaknya persaingan dan perkembangan yang terjadi pada 

organisasi, pelatihan merupakan sebuah hal yang penting. Didorong dengan adanya 

anjuran pemerintah yang mewajibkan sertifikasi profesi untuk Human Resouce, hal 

ini menjadi alasan HR Academy menyediakan jasa pelatihan sertifikasi. Untuk 

memperkenalkan dan memasarkan jasanya, HR Academy menggunakan media 

sosial Instagram dengan akun @hracademy.id. Fokus penelitian ini mengenai 

bagaimana komunikasi pemasaran jasa Human Resource Academy (HR Academy) 

melalui media sosial instagram dalam menarik minat masyarakat mengikuti 

pelatihan sertifikasi. Tujuan penelitian ini adalah untuk mengetahui bagaimana 

komunikasi pemasaran jasa Human Resource Academy (HR Academy) melalui 

media sosial instagram dalam menarik minat masyarakat mengikuti pelatihan 

sertifikasi. 

Dalam penelitian ini, peneliti menggunakan metode kualitatif. Untuk mendapatkan 

hasil penelitian, peneliti mengumpulkan data melalui wawancara, observasi dan 

dokumentasi. Peneliti juga menggunakan teknik keabsahan data dengan 

menggunakan teknik triangulasi. Dalam melakukan analisis data, peneliti melalui 

tahapan pengumpulan data, reduksi data, penyajian data, hingga kesimpulan.  Pada 

penelitian ini, peneliti mendapatkan hasil komunikasi pemasaran jasa Human 

Resource Academy (HR Academy) melalui media sosial instagram menggunakan 5 

elemen bauran komunikasi pemasaran yaitu advertising, direct marketing, sales 

promotion, public relation, dan personal selling. Hasil dari komunikasi pemasaran 

tersebut yaitu adanya minat masyarakat mengikuti pelatihan sertifikasi.  

 

Kata Kunci:  Komunikasi Pemasaran, Media Sosial Instagram, Minat, Pelatihan 

Sertfikasi. 
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ABSTRACT 

 

Nama     : Diah Suciani 

Program Studi    : Communication Science (Advertising) 

Judul : Marketing Communication Services Human Resource Academy 

(HR Academy) Through Instagram Social Media in Attracting 

Public Interest in Participating in Certification Training 

 

Along with the many competitions and developments that occur in organizations, 

training is an important thing. Encouraged by the government's recommendation 

that requires professional certification for Human Resources, this is the reason why 

the HR Academy provides certification training services. To introduce and market 

its services, HR Academy uses social media Instagram with the account 

@hracademy.id. The focus of this research is on how marketing communications 

for Human Resource Academy (HR Academy) services through Instagram social 

media can attract people's interest in participating in certification training. For the 

purpose of this research is to find out how to communicate the marketing of Human 

Resource Academy (HR Academy) services through Instagram social media in 

attracting public interest in participating in certification training. 

In this study, researchers used qualitative methods. To get research results, 

researchers collect data through interviews, observation and documentation. 

Researchers also use data validity techniques using triangulation techniques. In 

conducting data analysis, researchers go through the stages of data collection, data 

reduction, data presentation, to conclusions. In this study, researchers obtained the 

results of marketing communications for Human Resource Academy (HR 

Academy) services through Instagram social media using 5 elements of the 

marketing communication mix, namely advertising, direct marketing, sales 

promotion, public relations, and personal selling. The result of this marketing 

communication is to attract public interest in attending certification training. 

 

Keywords: Marketing Communication, Instagram Social Media, Interest, 

Certification Training. 
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