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LAMPIRAN 

LAMPIRAN 1 KUESIONER PENELITIAN 

Lampiran 1 : Kuesioner 

KUESIONER 

Assalamualaikum Wr. Wb 
 

Selamat Pagi/Siang/Sore/Malam 

 

Perkenalkan saya Dhea Octavia Putriyaman Mahasiswi jurusan Manajemen 

Fakultas Ekonomi dan Bisnis Universitas Nasional. Saat ini saya sedang 

melakukan penelitian dalam rangka menyusun Tugas Akhir yang berjudul  

 

"ANALISIS PENGARUH KUALITAS PELAYANAN, HARGA, DAN 

LOKASI TERHADAP KEPUASAN PELANGGAN (STUDI PADA VILO 

GELATO DI TMII JAKARTA TIMUR)". 
 

Dengan ini, saya mohon ketersediaan teman-teman untuk berkenan meluangkan 

waktu mengisi kuesioner atau memberikan jawaban atas beberapa pertanyaan 

terkait dengan penelitian ini secara lengkap sesuai ketentuan. Semua keterangan 

yang teman-teman berikan bersifat rahasia dan tidak akan disebar luaskan. Atas 

partisipasi dan waktu teman-teman berikan saya ucapkan terimakasih. 

 

 

 

 

Wassalamualaikum Wr. Wb 

 

 

 

 

 

Hormat saya, 

Dhea Octavia Putriyaman 
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LAMPIRAN 2 TABEL TABULASI 

1. Variabel Kualitas Pelayanan (X1) 

No X1.1 X1.2 Total X1 

1 4 4 8 

2 3 4 7 

3 4 4 8 

4 4 4 8 

5 3 4 7 

6 3 3 6 

7 3 3 6 

8 3 4 7 

9 4 4 8 

10 4 4 8 

11 4 3 7 

12 4 3 7 

13 4 4 8 

14 4 4 8 

15 3 3 6 

16 3 3 6 

17 3 3 6 

18 3 4 7 

19 4 4 8 

20 4 4 8 

21 3 4 7 

22 4 4 8 

23 4 4 8 

24 4 4 8 

25 4 4 8 

26 3 4 7 

27 4 4 8 

28 4 4 8 

29 3 3 6 

30 4 4 8 

31 3 3 6 

32 3 3 6 

33 3 3 6 

34 4 4 8 

35 4 4 8 

36 4 4 8 

37 4 4 8 

38 3 4 7 

39 3 3 6 
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40 3 3 6 

41 3 3 6 

42 4 4 8 

43 3 3 6 

44 3 4 7 

45 4 4 8 

46 2 2 4 

47 3 3 6 

48 4 4 8 

49 4 4 8 

50 4 4 8 

51 4 4 8 

52 3 3 6 

53 3 4 7 

54 4 4 8 

55 3 4 7 

56 4 4 8 

57 3 3 6 

58 4 4 8 

59 4 4 8 

60 3 3 6 

61 3 3 6 

62 3 3 6 

63 3 4 7 

64 4 4 8 

65 3 4 7 

66 3 3 6 

67 3 4 7 

68 3 4 7 

69 4 4 8 

70 3 4 7 

71 4 4 8 

72 3 4 7 

73 3 3 6 

74 4 3 7 

75 4 4 8 

76 3 4 7 

77 4 4 8 

78 4 4 8 

79 4 3 7 

80 3 4 7 

81 4 3 7 

82 4 4 8 
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2. Variabel Harga (X2) 

No X2.1 X2.2 Total X2 

1 4 3 7 

2 3 4 7 

3 3 4 7 

4 3 3 6 

5 3 3 6 

6 4 4 8 

7 4 4 8 

8 4 4 8 

9 3 4 7 

10 3 4 7 

11 3 3 6 

12 4 4 8 

13 4 4 8 

14 3 3 6 

15 2 2 4 

16 3 3 6 

17 4 3 7 

18 3 3 6 

19 4 4 8 

20 4 4 8 

21 4 3 7 

83 3 3 6 

84 3 3 6 

85 4 4 8 

86 3 4 7 

87 4 3 7 

88 4 4 8 

89 3 3 6 

90 4 3 7 

91 4 4 8 

92 3 4 7 

93 4 4 8 

94 4 4 8 

95 4 4 8 

96 3 4 7 

97 4 4 8 

98 4 4 8 

99 3 3 6 

100 4 4 8 
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22 4 4 8 

23 4 4 8 

24 4 4 8 

25 3 3 6 

26 3 3 6 

27 4 4 8 

28 4 3 7 

29 2 3 5 

30 4 4 8 

31 3 3 6 

32 3 3 6 

33 3 3 6 

34 4 4 8 

35 4 4 8 

36 4 4 8 

37 4 4 8 

38 3 3 6 

39 3 3 6 

40 3 3 6 

41 3 3 6 

42 4 4 8 

43 3 3 6 

44 3 3 6 

45 3 4 7 

46 2 2 4 

47 3 3 6 

48 4 4 8 

49 3 3 6 

50 4 4 8 

51 4 4 8 

52 3 3 6 

53 3 3 6 

54 4 4 8 

55 3 3 6 

56 3 3 6 

57 3 3 6 

58 3 4 7 

59 3 3 6 

60 3 3 6 

61 3 3 6 

62 3 3 6 

63 3 4 7 

64 4 4 8 
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65 3 3 6 

66 3 3 6 

67 3 3 6 

68 3 3 6 

69 4 4 8 

70 3 4 7 

71 4 4 8 

72 3 4 7 

73 3 3 6 

74 3 3 6 

75 3 3 6 

76 3 4 7 

77 4 4 8 

78 4 4 8 

79 3 4 7 

80 3 4 7 

81 4 4 8 

82 3 4 7 

83 3 3 6 

84 4 4 8 

85 3 4 7 

86 3 4 7 

87 4 3 7 

88 4 4 8 

89 3 3 6 

90 3 4 7 

91 4 4 8 

92 4 3 7 

93 4 4 8 

94 3 4 7 

95 4 4 8 

96 3 3 6 

97 4 4 8 

98 3 4 7 

99 4 4 8 

100 4 4 8 

 

3. Variabel Lokasi (X3) 

No X3.1 X3.2 Total X3 

1 4 4 8 

2 4 4 8 

3 4 4 8 
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4 4 3 7 

5 4 4 8 

6 3 4 7 

7 4 4 8 

8 2 2 4 

9 3 4 7 

10 3 2 5 

11 3 3 6 

12 4 4 8 

13 4 4 8 

14 4 4 8 

15 3 3 6 

16 3 3 6 

17 4 3 7 

18 4 4 8 

19 4 4 8 

20 4 4 8 

21 4 3 7 

22 4 4 8 

23 4 4 8 

24 4 4 8 

25 3 3 6 

26 3 3 6 

27 4 4 8 

28 3 3 6 

29 3 4 7 

30 4 4 8 

31 3 3 6 

32 3 3 6 

33 4 4 8 

34 4 4 8 

35 4 4 8 

36 4 4 8 

37 4 4 8 

38 4 4 8 

39 3 3 6 

40 3 3 6 

41 4 4 8 

42 4 4 8 

43 3 3 6 

44 4 4 8 

45 4 4 8 

46 2 3 5 
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47 3 2 5 

48 4 4 8 

49 3 4 7 

50 3 4 7 

51 4 4 8 

52 4 4 8 

53 3 4 7 

54 4 3 7 

55 3 3 6 

56 4 4 8 

57 4 4 8 

58 3 4 7 

59 3 3 6 

60 3 3 6 

61 3 3 6 

62 3 3 6 

63 3 3 6 

64 4 4 8 

65 4 4 8 

66 4 3 7 

67 4 4 8 

68 4 4 8 

69 4 4 8 

70 3 4 7 

71 3 4 7 

72 4 3 7 

73 3 3 6 

74 4 4 8 

75 4 4 8 

76 4 3 7 

77 3 4 7 

78 4 4 8 

79 3 4 7 

80 3 4 7 

81 3 4 7 

82 3 4 7 

83 3 3 6 

84 3 4 7 

85 4 4 8 

86 3 4 7 

87 4 4 8 

88 4 4 8 

89 3 3 6 
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90 4 3 7 

91 4 4 8 

92 3 4 7 

93 4 4 8 

94 4 4 8 

95 4 4 8 

96 4 4 8 

97 4 4 8 

98 3 4 7 

99 4 4 8 

100 4 4 8 

 

 

4. Variabel Kepuasan Pelanggan (Y) 

No Y1.1 Y1.1 Total Y 

1 3 4 7 

2 4 4 8 

3 4 3 7 

4 4 4 8 

5 3 3 6 

6 3 4 7 

7 3 4 7 

8 2 4 6 

9 4 4 8 

10 4 3 7 

11 4 3 7 

12 4 4 8 

13 4 4 8 

14 3 4 7 

15 3 3 6 

16 3 3 6 

17 3 2 5 

18 4 3 7 

19 4 4 8 

20 4 4 8 

21 4 4 8 

22 4 4 8 

23 4 4 8 

24 4 4 8 

25 3 3 6 

26 3 3 6 

27 4 4 8 
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28 4 4 8 

29 3 3 6 

30 4 4 8 

31 3 3 6 

32 3 3 6 

33 3 3 6 

34 4 4 8 

35 4 4 8 

36 4 4 8 

37 4 4 8 

38 3 3 6 

39 3 3 6 

40 3 3 6 

41 3 3 6 

42 4 4 8 

43 3 3 6 

44 4 4 8 

45 3 4 7 

46 1 2 3 

47 3 3 6 

48 4 4 8 

49 4 4 8 

50 3 4 7 

51 4 4 8 

52 3 3 6 

53 3 4 7 

54 4 4 8 

55 4 4 8 

56 3 4 7 

57 3 3 6 

58 3 3 6 

59 3 3 6 

60 3 3 6 

61 3 3 6 

62 3 3 6 

63 3 3 6 

64 4 4 8 

65 3 3 6 

66 3 3 6 

67 3 4 7 

68 4 4 8 

69 4 4 8 

70 3 3 6 
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71 4 4 8 

72 3 4 7 

73 3 3 6 

74 3 4 7 

75 4 4 8 

76 3 4 7 

77 4 4 8 

78 4 4 8 

79 3 4 7 

80 3 4 7 

81 3 4 7 

82 3 4 7 

83 3 3 6 

84 4 4 8 

85 4 4 8 

86 4 4 8 

87 3 3 6 

88 4 4 8 

89 3 3 6 

90 4 4 8 

91 4 4 8 

92 4 3 7 

93 4 4 8 

94 3 3 6 

95 4 4 8 

96 4 4 8 

97 4 4 8 

98 4 4 8 

99 4 4 8 

100 4 4 8 
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LAMPIRAN 3 TABEL OUTPUT SPSS 

A. UJI VALIDITAS 

1. KUALITAS PELAYANAN (X1) 

 

 

2. HARGA (X2) 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

X2.1 3.12 .033 .892 . 

X2.2 2.70 .036 .892 . 

 

 

3. LOKASI (X3) 

 

 

 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

X1.1 2.94 .030 .894 . 

X1.2 2.93 .035 .894 . 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

X3.1 2.93 .035 .929 . 

X3.2 3.11 .036 .929 . 
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4. KEPUASAN PELANGGAN (Y) 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

Y1 2.93 .035 .987 . 

Y2 3.12 .033 .987 . 

 

 

B. UJI REABILITAS 

1. KUALITAS PELAYANAN (X1) 

 

 

2. HARGA (X2) 

 

 

3. LOKASI (X3) 

Reliability Statistics 

Cronbach's Alpha N of Items 

.963 2 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.943 2 

Reliability Statistics 

Cronbach's Alpha N of Items 

.943 2 
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4. KEPUASAN PELANGGAN (Y) 

 

 

 

C. REGRESSION LINIEAR BERGANDA 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) .026 .100  .258 .797   

Total_X1 .347 .083 .331 4.186 .000 .042 3.960 

Total_X2 .170 .074 .167 2.302 .023 .050 2.140 

Total_X3 .496 .076 .498 6.516 .000 .045 5.412 

a. Dependent Variable: Total_Y 

 

D. UJI ASUMSI KLASIK 

Reliability Statistics 

Cronbach's Alpha N of Items 

.993 2 

One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 100 

Normal Parameters
a,b

 Mean 0.0000000 

Std. Deviation 1.22609966 

Most Extreme Differences Absolute 0.047 

Positive 0.047 

Negative -0.041 

Test Statistic 0.047 

Asymp. Sig. (2-tailed) 0.200
c,d

 

a. Test distribution is Normal. 
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1. UJI NORMALITAS 

 

2. UJI MULTIKOLINIERITAS  

 

3. UJI HETEROSKEDASTISITAS 

 

Correlations 

 

Total_

X1 

Total_

X2 

Total_

X3 

Total

_Y 

Unstandardi

zed 

Residual 

Spearma

n's rho 

Total_X1 Correlati

on 

Coeffici

ent 

1.000 .402
**

 .253
*
 .235

*
 .293

**
 

Sig. (2-

tailed) 

. .000 .011 .019 .863 

N 100 100 100 100 100 

Total_X2 Correlati

on 

Coeffici

ent 

.402
**

 1.000 .702
**

 .809
**

 .012 

Sig. (2-

tailed) 

.000 . .000 .000 .907 

N 100 100 100 100 100 

Total_X3 Correlati

on 

Coeffici

ent 

.253
*
 .702

**
 1.000 .854

**
 .019 

Sig. (2-

tailed) 

.011 .000 . .000 .848 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

d. This is a lower bound of the true significance. 

Coefficients
a
 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. 

Collinearity 

Statistics 

B 

Std. 

Error Beta Tolerance VIF 

1 (Constant) .026 .100  .258 .797   

Total_X1 .347 .083 .331 4.186 .000 .278 3.960 

Total_X2 .170 .074 .167 2.302 .023 .968 2.140 

Total_X3 .496 .076 .498 6.516 .000 .128 5.412 

a. Dependent Variable: Total_Y 
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N 100 100 100 100 100 

Total_Y Correlati

on 

Coeffici

ent 

.235
*
 .809

**
 .854

**
 1.000 .336

**
 

Sig. (2-

tailed) 

.019 .000 .000 . .901 

N 100 100 100 100 100 

Unstandardi

zed 

Residual 

Correlati

on 

Coeffici

ent 

.293
**

 .012 .019 .336
**

 1.000 

Sig. (2-

tailed) 

.003 .907 .848 .001 . 

N 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

4. UJI AUTOKORELASI MODEL 

Model Summary
b
 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate Durbin-Watson 

1 .987
a
 .975 .974 .059 1.819 

a. Predictors: (Constant), Total_X3, Total_X1, Total_X2 

b. Dependent Variable: Total_Y 
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