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ABSTRAK 

PENGARUH PERSEPSI KEMUDAHAN, PERSEPSI MANFAAT DAN 

PERSEPSI KEAMANAN TERHADAP MINAT MENGGUNAKAN APLIKASI 

KREDIVO PAYLATER (STUDI PADA MAHASISWA KELAS KARYAWAN 

PROGRAM STUDI MANAJEMEN DI FAKULTAS EKONOMI DAN BISNIS 

UNIVERSITAS NASIONAL) 

 

Oleh: 

Andre Golioth 

NPM: 183112340250428 

Tugas Akhir dibawah bimbingan Kumba Digdowiseiso, S.E., M.App. Ec., Ph.D 

 

Tujuan dari penelitian ini untuk mengetahui pengaruh antara persepsi 

kemudahan, persepsi manfaat, persepsi keamanan dan minat menggunakan aplikasi 

kredivo paylater sebagai variabel dependen. Sampel dalam penelitian ini sebanyak 100 

responden melalui penyebaran kuisioner dengan teknik simple random sampling. Pada 

penelitian ini analisis deskriptif dan analisis linier berganda menjadi metode untuk 

analisis data dengan bantuan software STATA statistik versi 17. Hasil dari penelitian 

ini menunjukkan bahwa persepsi kemudahan memberikan pengaruh positif dan 

signifikan terhadap minat menggunakan kredivo paylater. Sedangkan, persepsi 

manfaat dan persepsi keamanan tidak memberikan pengaruh terhadap minat 

menggunakan kredivo paylater pada mahasiswa kelas karyawan program studi 

manajemen fakultas ekonomi dan bisnis. 

 

Kata Kunci: persepsi kemudahan, persepsi manfaat, persepsi keamanan, minat 

menggunakan 
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ABSTRACT 

 

THE INFLUENCE OF PERCEIVED USEFULNESS, PERCEIVED EASE OF 

USE AND PERCEIVED SECURITY ON INTEREST IN USING KREDIVO 

PAYLATER APPLICATION (A STUDY OF EMPLOYEE CLASS STUDENTS IN 

MANAGEMENT MAJOR  FACULTY OF ECONOMICS AND BUSINESS 

UNIVERSITAS NASIONAL) 

 

By: 

Andre Golioth 

NPM: 183112340250428 

 

This thesis under the guidance of  Kumba Digdowiseiso, S.E., M.App. Ec., Ph.D 

 

The purpose of this study is to determine the effect of perceived convenience, 

perceived benefits, perceived security and intention to use the kredivo paylater 

application as the dependent variable. The sample in this study was 100 respondents 

through questionnaires with simple random sampling technique. In this study, 

descriptive analysis and multiple linear analysis became methods for data analysis 

with the help of statistical software STATA version 17. The results of this study indicate 

that perceived ease of use has a positive and significant influence on the intention to 

use credivo paylater. Meanwhile, perceived usefulness and perceptions of security does 

not have an influence on the interest in using the paylater credit in the employee class 

students of the management study program, the faculty of economics and business. 

 

Keywords: perceived ease of use, perceived usefulness, perceived security, intention 

to use 
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