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Kuesioner Penelitian (Google Form) 

Kuesioner Penelitian "Hubungan Antara Konten Going Seventeen Pada Interaksi 

Sosial Fans Seventeen di Twitter @caratstalk” 
 

안녕하세요! 

Perkenalkan saya Audra Fiorentin Woran mahasiswi Universitas Nasional program 

pendidikan S1 Bahasa Korea. Saat ini saya sedang melakukan penelitian yang 

berguna untuk penyusunan skripsi saya. Oleh karena itu, saya memohon bantuan 

teman-teman untuk berpartisipasi dalam pengisian kuesioner ini sebagai responden. 

 

Adapun kriteria dalam penelitian ini sebagai berikut: 

1. Merupakan fans Seventeen (Carat) minimal 1 tahun 

2. Berusia minimal 15-30 tahun 

3. Menonton video Going Seventeen 

4. Mengikuti @caratstalk di twitter minimal 1 tahun 

 

Apabila teman - teman memenuhi kriteria di atas, saya mohon kesediannya untuk 

mengisi kuesioner ini. 

 

Atas perhatian dan ketersediannya saya ucapkan terima kasih! 

God Bless You~ 

 



Angket Kuesioner 

Skor Jawaban Kode 

5 Sangat Setuju SS 

4 Setuju S 

3 Kurang Setuju KS 

2 Tidak Setuju TS 

1 Sangat Tidak Setuju STS 

Menggunakan Skala Likert 

 

No Pertanyaan 
Respon Jawaban 

STS TS KS S SS 

Variabel X (Konten Going Seventeen) 

 Tujuan      

1. Saya merasa terhibur saat menonton Going 

Seventeen. 

     

2. Saya merasa senang saat nonton Going 

Seventeen. 

     

3. Saya selalu mencari informasi terbaru konten 

Going Seventeen. 

     

 Daya Tarik      

4. Saya menonton Going Seventeen karena 

kontennya menarik. 

     

5. Saya selalu menunggu teaser dan blooper untuk 

episode selanjutnya di akhir konten Going 

Seventeen. 

     

 Kekuasaan Komunikator      

6. Saya menonton Going Seventeen karena yang 

membawa acaranya adalah Seventeen. 

     

7. Saya selalu menunggu episode Going Seventeen 

selanjutnya. 

     

 Menarik Perhatian      

8. Saya tertarik menonton Going Seventeen karena 

kontennya menarik. 

     

9. Saya menonton Going Seventeen karena 

kontennya yang variatif. 

     

 Dapat Dimengerti      

10. Isi konten Going Seventeen dapat dimengerti.      



Variabel Y (Interaksi Sosial Fans Seventeen) 

 Percakapan      

1. Saya membicarakan konten Going Seventeen 

dengan penggemar lainnya. 

     

 Saling Pengertian      

2. Seventeen yang saling mengerti terhadap teman-

temannya di Going Seventeen. 

     

 Bekerjasama      

3. Banyak Kerjasama yang terjadi pada salah satu 

konten Going Seventeen. 

     

 Keterbukaan      

4. Saya bisa bercerita tentang pengalaman saya 

menonton Going Seventeen kepada penggemar 

lainnya. 

     

 Empati      

5. Saya merasakan apa yang penggemar lain 

rasakan setelah menonton Going Seventeen. 

     

6. Saya merasa senang setiap melihat Seventeen 

yang sedang berlibur di Going Seventeen. 

     

 Memberikan Dukungan atau Motivasi      

7. Going Seventeen memberikan dukungan 

motivasi kepada penggemar. 

     

 Rasa Positif      

8. Saya merasa lebih senang ketika bisa menonton 

Going Seventeen dengan penggemar lain. 

     

9. Saya mendapatkan teman baru karena Going 

Seventeen di twitter. 

     

10. Saya membicarakan tentang episode Going 

Seventeen mana yang paling disukai 

     

 

  



Uji Validitas dan Realibilitas Variabel X (Konten Going Seventeen) 

Uji Validitas Variabel X (Konten Going Seventeen) 

Correlations 

 X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 Total 

X1 Pearson 
Correlation 

1 .369* .650** .787** .561** .497** .710** .710** .787** .260 .792** 

Sig. (2-tailed)  .045 .000 .000 .001 .005 .000 .000 .000 .165 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X2 Pearson 

Correlation 
.369* 1 .338 .369* .433* .288 .414* .414* .369* .320 .593** 

Sig. (2-tailed) .045  .067 .045 .017 .123 .023 .023 .045 .085 .001 

N 30 30 30 30 30 30 30 30 30 30 30 

X3 Pearson 
Correlation 

.650** .338 1 .836** .569** .373* .574** .574** .650** .413* .762** 

Sig. (2-tailed) .000 .067  .000 .001 .042 .001 .001 .000 .023 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X4 Pearson 

Correlation 
.787** .369* .836** 1 .561** .497** .710** .710** .787** .379* .838** 

Sig. (2-tailed) .000 .045 .000  .001 .005 .000 .000 .000 .039 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X5 Pearson 
Correlation 

.561** .433* .569** .561** 1 .526** .483** .798** .731** .454* .800** 

Sig. (2-tailed) .001 .017 .001 .001  .003 .007 .000 .000 .012 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X6 Pearson 

Correlation 
.497** .288 .373* .497** .526** 1 .429* .568** .497** .486** .693** 

Sig. (2-tailed) .005 .123 .042 .005 .003  .018 .001 .005 .006 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X7 Pearson 

Correlation 
.710** .414* .574** .710** .483** .429* 1 .634** .710** .285 .750** 

Sig. (2-tailed) .000 .023 .001 .000 .007 .018  .000 .000 .127 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X8 Pearson 
Correlation 

.710** .414* .574** .710** .798** .568** .634** 1 .908** .505** .879** 

Sig. (2-tailed) .000 .023 .001 .000 .000 .001 .000  .000 .004 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X9 Pearson 

Correlation 
.787** .369* .650** .787** .731** .497** .710** .908** 1 .497** .884** 

Sig. (2-tailed) .000 .045 .000 .000 .000 .005 .000 .000  .005 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

X10 Pearson 

Correlation 
.260 .320 .413* .379* .454* .486** .285 .505** .497** 1 .652** 

Sig. (2-tailed) .165 .085 .023 .039 .012 .006 .127 .004 .005  .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Total Pearson 
Correlation 

.792** .593** .762** .838** .800** .693** .750** .879** .884** .652** 1 

Sig. (2-tailed) .000 .001 .000 .000 .000 .000 .000 .000 .000 .000  

N 30 30 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Uji Reliabilitas Variabel X (Konten Going Seventeen) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.904 10 

 



Uji Validitas dan Realibilitas Variabel Y (Interaksi Sosial Fans Seventeen) 

Uji Validitas Variabel Y (Interaksi Sosial Fans Seventeen) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Total 

Y1 Pearson 
Correlation 

1 .492** .265 .780** .538** .304 .228 .353 .610** .102 .749** 

Sig. (2-tailed)  .006 .158 .000 .002 .103 .225 .055 .000 .590 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y2 Pearson 

Correlation 
.492** 1 .515** .352 .680** .382* .702** .436* .349 .247 .739** 

Sig. (2-tailed) .006  .004 .056 .000 .037 .000 .016 .059 .188 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y3 Pearson 
Correlation 

.265 .515** 1 .317 .544** .456* .493** .502** .428* .330 .683** 

Sig. (2-tailed) .158 .004  .087 .002 .011 .006 .005 .018 .075 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y4 Pearson 

Correlation 
.780** .352 .317 1 .548** .421* .306 .379* .649** .157 .770** 

Sig. (2-tailed) .000 .056 .087  .002 .021 .100 .039 .000 .407 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y5 Pearson 
Correlation 

.538** .680** .544** .548** 1 .327 .716** .502** .269 .223 .759** 

Sig. (2-tailed) .002 .000 .002 .002  .078 .000 .005 .150 .237 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y6 Pearson 

Correlation 
.304 .382* .456* .421* .327 1 .483** .812** .180 .447* .613** 

Sig. (2-tailed) .103 .037 .011 .021 .078  .007 .000 .343 .013 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y7 Pearson 

Correlation 
.228 .702** .493** .306 .716** .483** 1 .662** .110 .543** .679** 

Sig. (2-tailed) .225 .000 .006 .100 .000 .007  .000 .564 .002 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y8 Pearson 
Correlation 

.353 .436* .502** .379* .502** .812** .662** 1 .196 .629** .697** 

Sig. (2-tailed) .055 .016 .005 .039 .005 .000 .000  .300 .000 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y9 Pearson 

Correlation 
.610** .349 .428* .649** .269 .180 .110 .196 1 .175 .681** 

Sig. (2-tailed) .000 .059 .018 .000 .150 .343 .564 .300  .356 .000 

N 30 30 30 30 30 30 30 30 30 30 30 

Y10 Pearson 

Correlation 
.102 .247 .330 .157 .223 .447* .543** .629** .175 1 .480** 

Sig. (2-tailed) .590 .188 .075 .407 .237 .013 .002 .000 .356  .007 

N 30 30 30 30 30 30 30 30 30 30 30 

Total Pearson 
Correlation 

.749** .739** .683** .770** .759** .613** .679** .697** .681** .480** 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .007  

N 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Uji Reliabilitas Variabel Y (Interaksi Sosial Fans Seventeen) 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.859 10 

 



Distribusi Nilai R-Tabel 

 
 

 

 

   



Distribusi Nilai T-Tabel 

 

 

  



Karakteristik Responden 

Usia 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 15-20 Tahun 18 18.0 18.0 18.0 

21-25 Tahun 73 73.0 73.0 91.0 

26-30 Tahun 9 9.0 9.0 100.0 

Total 100 100.0 100.0  

 

Jenis Kelamin 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Perempuan 100 100.0 100.0 100.0 

 

 

Pekerjaan 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Pelajar 6 6.0 6.0 6.0 

Mahasiswa 37 37.0 37.0 43.0 

Karyawan 37 37.0 37.0 80.0 

Tidak Bekerja 10 10.0 10.0 90.0 

Lainnya 10 10.0 10.0 100.0 

Total 100 100.0 100.0  

 

Follower Twitter @caratstalk 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid Ya 100 100.0 100.0 100.0 

 

 

  



Statistik Deskriptif Variabel X (Konten Going Seventeen) dan Variabel 

Y (Interaksi Sosial Fans Seventeen) 

Statistik Deskriptif Konten 

Going Seventeen 

Statistics 

Konten Going Seventeen   

N Valid 100 

Missing 0 

Mean 47.38 

Std. Error of Mean .299 

Median 48.00 

Mode 50 

Std. Deviation 2.994 

Variance 8.965 

Range 16 

Minimum 34 

Maximum 50 

Sum 4738 

 

 

Statistik Deskriptif Interaksi 

Sosial Fans Seventeen 

Statistics 

Interaksi Sosial Fans Seventeen   

N Valid 100 

Missing 0 

Mean 44.70 

Std. Error of Mean .461 

Median 45.00 

Mode 50 

Std. Deviation 4.611 

Variance 21.263 

Range 16 

Minimum 34 

Maximum 50 

Sum 4470 

 

 



Hasil Uji Validitas dan Realibilitas Menggunakan Rank Spearman 

Hasi Uji Validitas Variabel X (Konten Going Seventeen) 

Hasil Uji Validitas Variabel X 

Correlations 

 X1 X2 X3 X4 X5 X6 X7 X8 X9 X10 Total 

Spearman's 

rho 

X1 Correlation 

Coefficient 
1.000 .903** .406** .203* .384** .283** .368** .262** .187 .166 .510** 

Sig. (2-tailed) . .000 .000 .043 .000 .004 .000 .009 .063 .099 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X2 Correlation 

Coefficient 
.903** 1.000 .335** .241* .286** .219* .193 .165 .189 .197 .443** 

Sig. (2-tailed) .000 . .001 .016 .004 .029 .055 .102 .059 .050 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3 Correlation 

Coefficient 
.406** .335** 1.000 .276** .670** .213* .386** .262** .550** .091 .850** 

Sig. (2-tailed) .000 .001 . .005 .000 .033 .000 .009 .000 .368 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X4 Correlation 

Coefficient 
.203* .241* .276** 1.000 .448** .466** .448** .600** .276** .212* .462** 

Sig. (2-tailed) .043 .016 .005 . .000 .000 .000 .000 .006 .034 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X5 Correlation 

Coefficient 
.384** .286** .670** .448** 1.000 .439** .415** .405** .350** .180 .764** 

Sig. (2-tailed) .000 .004 .000 .000 . .000 .000 .000 .000 .073 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X6 Correlation 

Coefficient 
.283** .219* .213* .466** .439** 1.000 .405** .415** .237* .194 .446** 

Sig. (2-tailed) .004 .029 .033 .000 .000 . .000 .000 .018 .054 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X7 Correlation 

Coefficient 
.368** .193 .386** .448** .415** .405** 1.000 .782** .295** .302** .535** 

Sig. (2-tailed) .000 .055 .000 .000 .000 .000 . .000 .003 .002 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X8 Correlation 

Coefficient 
.262** .165 .262** .600** .405** .415** .782** 1.000 .133 .254* .430** 

Sig. (2-tailed) .009 .102 .009 .000 .000 .000 .000 . .189 .011 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X9 Correlation 

Coefficient 
.187 .189 .550** .276** .350** .237* .295** .133 1.000 .190 .771** 

Sig. (2-tailed) .063 .059 .000 .006 .000 .018 .003 .189 . .059 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X10 Correlation 

Coefficient 
.166 .197 .091 .212* .180 .194 .302** .254* .190 1.000 .278** 

Sig. (2-tailed) .099 .050 .368 .034 .073 .054 .002 .011 .059 . .005 

N 100 100 100 100 100 100 100 100 100 100 100 

Total Correlation 

Coefficient 
.510** .443** .850** .462** .764** .446** .535** .430** .771** .278** 1.000 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .005 . 

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

Hasi Uji Reliabilitas Variabel X (Konten Going Seventeen) 

Hasil Uji Reliabilitas Variabel X 

Reliability Statistics 

Cronbach's Alpha N of Items 

.802 10 

 



Hasi Uji Validitas Variabel Y (Interaksi Sosial Fans Seventeen) 

Hasil Uji Validitas Variabel Y (Interaksi Sosial Fans Seventeen) 

Correlations 

 Y1 Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Total 

Spearman's 

rho 

Y1 Correlation 

Coefficient 
1.000 .892** .398** .487** .759** .554** .573** .558** .401** .495** .784** 

Sig. (2-tailed) . .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y2 Correlation 

Coefficient 
.892** 1.000 .451** .492** .761** .557** .572** .577** .403** .462** .789** 

Sig. (2-tailed) .000 . .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y3 Correlation 

Coefficient 
.398** .451** 1.000 .437** .544** .546** .621** .471** .441** .351** .693** 

Sig. (2-tailed) .000 .000 . .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y4 Correlation 

Coefficient 
.487** .492** .437** 1.000 .540** .466** .434** .384** .552** .352** .693** 

Sig. (2-tailed) .000 .000 .000 . .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y5 Correlation 

Coefficient 
.759** .761** .544** .540** 1.000 .747** .708** .724** .524** .403** .838** 

Sig. (2-tailed) .000 .000 .000 .000 . .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y6 Correlation 

Coefficient 
.554** .557** .546** .466** .747** 1.000 .778** .746** .615** .499** .794** 

Sig. (2-tailed) .000 .000 .000 .000 .000 . .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y7 Correlation 

Coefficient 
.573** .572** .621** .434** .708** .778** 1.000 .829** .536** .381** .800** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 . .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y8 Correlation 

Coefficient 
.558** .577** .471** .384** .724** .746** .829** 1.000 .499** .453** .771** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 . .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y9 Correlation 

Coefficient 
.401** .403** .441** .552** .524** .615** .536** .499** 1.000 .454** .687** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 . .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y10 Correlation 

Coefficient 
.495** .462** .351** .352** .403** .499** .381** .453** .454** 1.000 .681** 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 . .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Total Correlation 

Coefficient 
.784** .789** .693** .693** .838** .794** .800** .771** .687** .681** 1.000 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 . 

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Hasi Uji Reliabilitas Variabel Y (Interaksi Sosial Fans Seventeen) 

Hasil Uji Reliabilitas Variabel Y 

Reliability Statistics 

Cronbach's Alpha N of Items 

.882 10 

 



Tingkat Capaian Responden 

Variabel X 

No 

Instrumen 

Penelitian 

T T x SL 

n TCR 

idx 

Kriteria 

TCR 
S

T

S 

T

S 
N S SS 1 2 3 4 5 % 

1 0 0 0 12 88 0 0 0 48 440 100 488 97,6 
Sangat 

Baik 

2 0 0 0 10 90 0 0 0 40 450 100 490 98 
Sangat 

Baik 

3 1 0 15 35 49 1 0 45 140 245 100 431 86,2 Baik 

4 0 0 1 8 91 0 0 3 32 455 100 490 98 
Sangat 

Baik 

5 1 0 5 28 66 1 0 15 112 330 100 458 91,6 
Sangat 

Baik 

6 0 0 1 9 90 0 0 3 36 450 100 489 97,8 
Sangat 

Baik 

7 0 0 3 8 89 0 0 9 32 445 100 486 97,2 
Sangat 

Baik 

8 0 0 2 5 93 0 0 6 20 465 100 491 98,2 
Sangat 

Baik 

9 0 0 21 37 42 0 0 63 148 210 100 421 84,2 Baik 

10 0 0 0 6 94 0 0 0 24 470 100 494 98,8 
Sangat 

Baik 

Rata - Rata 95,24 
Sangat 

Baik 

 

Variabel Y 

No 

Instrumen 

Penelitian 

T T x SL 

n TCR 

idx 

Kriteria 

TCR 

S

T

S 

T

S 
N S SS 1 2 3 4 5 % 

1 0 0 7 40 53 0 0 21 160 265 100 446 89,2 Baik 

2 0 0 7 41 52 0 0 21 164 260 100 445 89 Baik 

3 0 0 5 36 59 0 0 15 144 295 100 454 90,8 
Sangat 

Baik 

4 1 1 14 31 53 1 2 42 124 265 100 434 86,8 Baik 

5 0 0 6 35 59 0 0 18 140 295 100 453 90,6 
Sangat 

Baik 

6 0 0 1 37 62 0 0 3 148 310 100 461 92,2 
Sangat 

Baik 

7 0 0 8 37 55 0 0 24 148 275 100 447 89,4 Baik 

8 0 0 5 36 59 0 0 15 144 295 100 454 90,8 
Sangat 

Baik 

9 0 0 3 36 61 0 0 9 144 305 100 458 91,6 
Sangat 

Baik 

10 2 3 14 37 44 2 6 42 148 220 100 418 83,6 Baik 

Rata - Rata 88.67 Baik 

 

 



Hasil Kuesioner Responden 

N 
X

1 

X

2 

X

3 

X

4 

X

5 

X

6 

X

7 

X

8 

X

9 

X

10 

Total 

X 

Y

1 

Y

2 

Y

3 

Y

4 

Y

5 

Y

6 

Y

7 

Y

8 

Y

9 

Y

10 

Total 

Y 

1 5 5 5 5 5 5 5 5 4 5 49 4 4 4 3 4 5 4 5 5 5 43 

2 5 5 4 5 5 5 5 5 3 5 47 3 4 4 3 4 4 4 5 4 4 39 

3 4 4 3 5 5 5 4 5 3 5 43 4 4 4 4 4 4 3 5 4 4 40 

4 5 5 5 5 5 5 5 5 4 5 49 3 3 4 5 3 5 3 4 5 5 40 

5 5 5 3 5 5 5 4 5 3 5 45 5 5 5 5 5 4 3 4 4 3 43 

6 5 5 4 5 5 5 5 5 4 5 48 5 5 4 4 5 5 4 4 5 5 46 

7 5 5 3 5 4 5 5 5 4 5 46 5 5 5 5 5 5 5 5 5 5 50 

8 4 5 3 5 3 4 3 5 3 5 40 5 5 3 5 5 5 3 5 5 5 46 

9 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

10 4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 4 4 4 4 4 4 40 

11 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

12 5 5 1 3 1 5 3 3 3 5 34 5 3 4 5 5 5 5 5 5 5 47 

13 4 5 3 5 3 5 3 3 5 5 41 5 5 3 5 5 5 3 3 5 3 42 

14 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

15 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

16 4 4 4 4 4 4 4 4 4 4 40 4 4 4 4 3 3 3 3 4 3 35 

17 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

18 5 5 3 5 5 5 5 5 3 5 46 3 3 4 4 4 4 4 4 3 1 34 

19 5 5 5 5 5 5 5 5 4 5 49 5 5 5 5 5 5 5 5 5 4 49 

20 5 5 5 5 5 5 5 5 5 5 50 5 5 5 4 5 5 5 5 4 5 48 

21 5 5 5 5 5 5 5 5 4 5 49 5 5 5 5 4 4 4 4 4 2 42 

22 4 4 4 5 5 5 5 5 4 5 46 4 4 5 5 5 4 4 4 4 4 43 

23 5 5 5 5 5 5 5 5 5 5 50 4 5 5 5 5 5 5 5 5 4 48 

24 5 5 5 5 5 5 5 5 5 5 50 4 5 5 5 5 5 5 5 5 5 49 

25 5 5 5 5 5 5 5 5 4 5 49 5 5 4 5 5 5 5 5 4 2 45 

26 5 5 4 5 5 5 5 5 4 5 48 5 5 4 5 5 5 5 5 3 3 45 

27 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

28 5 5 4 5 4 5 5 5 4 4 46 4 4 4 4 4 4 4 4 4 3 39 

29 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

30 5 5 5 5 5 5 5 5 5 5 50 4 4 4 5 5 5 5 5 5 4 46 

31 5 5 5 5 5 5 5 5 3 5 48 4 4 5 4 4 5 5 5 4 3 43 

32 5 5 3 5 5 5 5 5 3 5 46 4 4 5 5 5 5 5 5 5 4 47 

33 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

34 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

35 5 5 5 5 5 5 5 5 3 5 48 5 5 5 3 5 5 5 5 5 5 48 

36 5 5 5 5 5 5 5 5 5 5 50 4 4 5 5 5 5 5 5 5 3 46 

37 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

38 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 3 48 

39 5 5 5 5 5 5 5 5 4 5 49 4 4 4 4 4 4 4 5 4 4 41 

40 5 5 4 5 3 5 4 5 3 4 43 4 4 4 3 4 4 4 4 4 4 39 

41 5 5 4 4 4 4 4 4 4 5 43 4 4 4 3 4 4 4 4 4 4 39 

42 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

43 5 5 5 5 4 3 5 5 4 5 46 4 4 5 4 5 5 4 4 5 4 44 

44 5 5 5 5 5 5 5 5 5 5 50 4 4 5 5 3 5 5 3 5 3 42 

45 5 5 5 5 5 5 5 5 4 4 48 4 4 5 4 4 4 4 4 5 4 42 

46 5 5 4 5 5 5 5 5 5 5 49 3 3 5 3 4 5 5 5 5 3 41 



47 5 5 5 5 5 5 5 5 5 5 50 5 5 5 2 5 5 5 5 5 1 43 

48 5 5 4 5 4 4 5 5 4 5 46 4 4 4 3 4 4 4 4 4 4 39 

49 5 5 4 5 5 5 5 5 4 5 48 5 5 5 1 5 5 5 5 4 5 45 

50 5 5 5 5 5 5 5 5 4 5 49 3 3 5 5 3 4 4 4 5 4 40 

51 5 5 4 5 5 5 5 5 4 5 48 5 5 5 5 5 4 4 4 5 4 46 

52 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

53 5 5 4 5 4 5 5 5 4 5 47 4 4 4 4 4 5 5 5 5 5 45 

54 5 5 4 5 3 5 5 5 4 5 46 3 3 5 4 5 5 5 5 5 2 42 

55 5 5 4 5 5 5 5 5 4 5 48 5 5 5 5 5 5 5 5 5 5 50 

56 5 5 4 5 4 5 5 5 5 5 48 5 5 4 4 5 5 5 5 5 4 47 

57 5 5 4 4 4 5 5 5 3 5 45 5 5 5 5 5 5 5 5 4 5 49 

58 5 5 5 5 5 5 5 5 3 5 48 4 4 4 4 4 4 4 4 4 4 40 

59 5 5 5 5 5 5 5 5 4 5 49 4 4 4 4 4 4 4 4 5 4 41 

60 5 5 4 4 4 5 4 4 3 5 43 4 4 4 4 4 4 4 4 4 4 40 

61 5 5 4 5 4 4 4 4 4 5 44 4 4 4 4 4 4 4 4 4 3 39 

62 4 4 4 4 4 4 5 5 4 5 43 4 4 4 4 4 4 4 4 4 4 40 

63 5 5 4 4 4 4 5 5 3 5 44 5 4 4 3 4 4 4 4 4 4 40 

64 5 5 4 5 4 5 5 5 3 5 46 4 4 4 3 4 4 4 4 4 4 39 

65 5 5 5 5 5 5 5 5 3 5 48 4 4 5 4 5 5 4 4 4 4 43 

66 5 5 3 4 3 5 5 5 4 5 44 4 4 4 3 4 4 4 4 4 4 39 

67 5 5 3 5 4 5 5 5 4 5 46 3 3 4 4 3 4 4 3 4 3 35 

68 5 5 4 5 5 5 5 5 4 5 48 4 4 5 4 4 4 4 4 4 4 41 

69 4 4 3 5 4 5 5 5 4 5 44 4 4 3 4 4 4 4 4 4 4 39 

70 5 5 4 5 5 5 5 5 3 4 46 4 4 4 5 4 4 4 4 5 4 42 

71 5 5 4 5 5 5 5 5 4 5 48 5 5 5 5 5 5 5 5 5 4 49 

72 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

73 5 5 4 5 4 5 5 5 5 5 48 5 5 4 4 4 4 4 4 4 5 43 

74 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

75 5 5 4 5 5 5 5 5 5 5 49 5 5 5 5 5 5 5 5 5 5 50 

76 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

77 5 5 5 5 5 5 5 5 4 5 49 4 4 4 5 3 4 3 3 5 5 40 

78 5 5 3 5 4 4 5 5 3 5 44 4 4 4 3 4 4 4 4 4 4 39 

79 5 5 3 5 4 5 5 5 4 5 46 5 5 5 4 5 5 5 5 5 5 49 

80 5 5 4 5 4 5 5 5 5 5 48 5 5 5 5 5 5 5 5 5 5 50 

81 5 5 4 5 4 5 5 5 4 5 47 4 4 5 4 4 4 4 4 4 4 41 

82 5 5 4 5 5 5 5 5 4 5 48 5 5 4 5 5 4 5 5 5 3 46 

83 5 5 3 5 4 5 5 5 5 5 47 4 4 5 4 4 4 4 4 4 4 41 

84 5 5 4 5 5 5 5 5 4 5 48 5 5 4 4 5 5 5 5 4 4 46 

85 4 4 3 5 4 5 5 5 3 5 43 4 4 3 4 4 4 3 4 4 3 37 

86 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

87 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

88 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

89 5 5 5 5 5 5 5 5 5 5 50 4 4 4 4 4 4 4 4 5 4 41 

90 4 4 4 5 4 5 5 5 5 5 46 4 4 5 4 4 5 4 4 3 5 42 

91 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

92 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

93 5 5 4 5 4 5 5 5 3 5 46 5 5 5 3 5 5 5 5 5 4 47 

94 4 4 4 5 4 5 5 5 4 5 45 4 4 4 3 4 4 4 4 4 4 39 

95 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 



96 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

97 5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

98 5 5 5 5 5 5 5 5 5 5 50 5 4 5 5 5 5 5 5 5 5 49 

99 4 4 3 5 4 5 5 5 3 5 43 4 4 3 3 4 4 4 4 4 4 38 

10

0 
5 5 5 5 5 5 5 5 5 5 50 5 5 5 5 5 5 5 5 5 5 50 

 

  



Hasil Analisisi Korelasi Rank Spearman 

Hasil Analisis Korelasi Rank Spearman 

Correlations 

 

Konten 

Going 

Seventeen 

Interaksi Sosial 

Fans Seventeen 

Spearman's rho Konten Going Seventeen Correlation 

Coefficient 
1.000 .701** 

Sig. (2-tailed) . .000 

N 100 100 

Interaksi Sosial Fans 

Seventeen 

Correlation 

Coefficient 
.701** 1.000 

Sig. (2-tailed) .000 . 

N 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Koefisien Korelasi Variabel X dan Variabel Y 

Koefisien Korelasi Konten Going Seventeen dengan Interaksi Sosial Fans Seventeen 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.589 6.169  .744 .459 

Konten 

Going 

Seventeen 

.847 .130 .550 6.515 .000 

a. Dependent Variable: Interaksi Sosial Fans Seventeen 

 

  



Uji Hipotesis 

Hasil Uji t-test 

Koefisien Korelasi Konten Going Seventeen dengan Interaksi Sosial Fans Seventeen 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4.589 6.169  .744 .459 

Konten 

Going 

Seventeen 

.847 .130 .550 6.515 .000 

a. Dependent Variable: Interaksi Sosial Fans Seventeen 

 

Koefisien Determinasi R2 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .550a .302 .295 3.871 

a. Predictors: (Constant), Konten 
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