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ABSTRAK 

Nama     : Felianus Kraeng 

Program Studi   : Ilmu Komunikasi 

Judul        : Persepsi Khalayak Pada Tayangan Video Musik Rio Adiwardhana 
Di Youtube (Studi Pada Subscribers) 
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Persepsi subscribers pada tayangan video musik di Youtube  dapat 
beragam, tidak dapat dipastikan semua subscribers mempunyai persepsi 
yang sama tergantung pada penilaian masing-masing individu. Begitupun 
dengan subscribers akun Rio Adiwardhana. Persepsi subscribers terhadap 
tayangan video musik Rio Adiwardhana di Youtube  merupakan hasil dari 
suatu proses di mana responden mengorganisasikan dan menafsirkan 
tayangan video musik Rio Adiwardhana sehingga memperoleh gambaran 
yang jelas mengenai unsur video musik baik ritme, tempo, sinkopasi, 
birama, tanda birama, jenis musik, alat musik, nada, lirik dan karakater 
suara artis Rio Adiwardhana.  
Tujuan penelitian ini adalah untuk mendeskripsikan seberapa besar nilai 
persepsi subscribers pada tayangan video musik Rio Adiwardhana di 
YouTube. Penelitian yang dilakukan adalah penelitian kuantitatif 
deskriptif. Populasi dalam penelitian ini adalah subscribers dari akun 
Youtube Rio Adiwardhana Official. Pengambilan sampel dilakukan 
dengan teknik non probality sampling. Sampel yang diambil dalam 
penelitian ini sebanyak 100 orang. Hasil penelitian menunjukan bahwa 
Persepsi kognitif (pengetahuan) responden tentang video musik Rio 
Adiwardhana di Youtube memiliki pengetahuan yang berbeda terhadap 
tempo,Tanda, jenis musik, alat musik, nada, dan tentang ciri khas suara 
dari Rio Adiwardhana. Aspek kognitif (pandangan) responden pada video 
musik Rio Adiwardhana di Youtube memiliki pandangan yang berbeda 
tentang ritme, tempo, sinkopasi, birama, tanda birama, jenis musik, dan 
lirik pada video musik Rio Adiwardhana. Persepsi afektif (perasaan) 
responden pada video musik Rio Adiwardhana memiliki perasaan yang 
berbeda pada tempo, sinkopasi, birama, tanda birama, jenis musik, alat 
musik, lirik, karakter suara Rio Adiwardhana. Persepsi konatif (keinginan) 
responden pada video musik Rio Adiwardhana memiliki keinginan yang 
tentang birama pada video musik Rio Adiwardhana di Youtube pada 
tempo, sinkopasi, birama, jenis musik, lirik, karakter suara pada video 
musik Rio Adiwardhana. 
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Subscribers' perceptions of music video shows on Youtube can vary, it is 
not certain that all subscribers have the same perception depending on the 
judgment of each individual. Likewise with the Rio Adiwardhana account 
subscribers. Subscribers' perceptions of Rio Adiwardhana's music video 
shows on Youtube are the result of a process in which respondents 
organize and interpret Rio Adiwardhana's music video shows so that they 
get a clear picture of the elements of the music video, both rhythm, tempo, 
syncopation, time signature, time signature, type of music, musical 
instruments, tones, lyrics and voice characteristics of the artist Rio 
Adiwardhana. 
The purpose of this study is to describe how much the perceived value of 
subscribers is in showing Rio Adiwardhana's music videos on YouTube. 
The research conducted was descriptive quantitative research. The 
population in this study are subscribers of the Rio Adiwardhana Official 
Youtube account. Sampling was done by using non probability sampling 
technique. The samples taken in this study were 100 people. The results 
showed that respondents' cognitive perceptions (knowledge) about Rio 
Adiwardhana's music videos on Youtube had different knowledge of 
tempo, markings, types of music, musical instruments, tones, and about 
the sound characteristics of Rio Adiwardhana. Cognitive aspects (views) 
of respondents on Rio Adiwardhana's music video on Youtube have 
different views about rhythm, tempo, syncopation, time signature, time 
signature, type of music, and lyrics in Rio Adiwardhana's music video. 
Respondents' affective perceptions (feelings) in Rio Adiwardhana's music 
video have different feelings on tempo, syncopation, time signature, time 
signature, type of music, musical instrument, lyrics, character of Rio 
Adiwardhana's voice. Respondents' conative perceptions (desires) for Rio 
Adiwardhana's music video have a desire about the time signature for Rio 
Adiwardhana's music video on YouTube in terms of tempo, syncopation, 
measure, type of music, lyrics, sound character in Rio Adiwardhana's 
music video. 
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