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ABSTRAK 

Nama  : Aprilia Khaerunnisa  

Program studi : Ilmu Komunikasi  

Judul skripsi  :  Pengaruh Celebrity endorser Terhadap Minat Beli Produk Charles 

& Keith Indonesia Dengan Kualitas Produk Sebagai  Variabel Kontrol (Survei Pada 

Followers Akun Instagram @Charleskeithid_Styleclub) 

 

 
Kata Kunci : Celebrity 

endorser, Minat beli, 

Kualitas produk  

 

Tujuan penelitian ini untuk mengetahui dan  mengukur seberapa 

besar pengaruh celebrity endoser terhadap minat beli produk 

dengan kualitas produk sebagai variabel kontrol. Penelitian ini 

menggunakan metode survei dengan menyebarkan kuisioner 

kepada 123 responden yang menjadi followers instagram 

@Charleskeithid_styleclub atau pernah melihat iklan dan promosi 

yang dilakukan celebrity endoser tas Itz Mine collection Charles & 

Keith pada sosial media Instragram  sampel penelitian, yang 

kemudian datanya diolah melalui teknik analisis deskriptif dan 

teknik analisis inferensial. Hasil penelitian inidengan demikian 

dapat disimpulkan hubungannya celebrity endoser terhadap minat 

beli produk 0,815 yaitu berpengaruh dan signifikan ditambah 

kualitas kontrol hubungannya jadi menurun di 0,610 yang dapat 

diartikan hubungannya kuat. Nilai determinasi Variabel minat beli 

dipengaruhi celebrity endorser sebanyak 44%, kemudian saat 

masuk variabel produk naik menjadi 67 %Sisanya 100 – 67 = 33%  

dipengaruhi vaktor lain yang tidak diteliti oleh penulis. Kemudian 

niali rhitung0,823 &0,664 > nilai rtabel 0,176. Maka ho ditolak, 

artinya ada hubungan antara celebrity endorser, variable kontrol 

yaitu kualitas produk, dan variabel minat beli. 

 

Dosen Pembimbing  Yayu Sriwartini, S.Sos., M.Si, 
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ABSTRACT 

Name  : Aprilia Khaerunnisa  

Study program : Science Communication  

Title   : The influence of celebrity endorsers on the buying interest of 

Charles & Keith Indonesia products with product quality as a control variable 

(survey on followers of Instagram accounts @Charleskeithid_Styleclub) 

 

Keywords : Celebrity 

endorser, Buying 

interest, Product 

quality  

 

 

The purpose of this study was to determine and measure how 

much influence celebrity endosers have on product buying 

interest with product quality as a control variable. This study 

used a survey method by distributing questionnaires to 100 

respondents who became Instagram followers 

@Charleskeithid_styleclub or had seen advertisements and 

promotions carried out by celebrity endoser bags Itz Mine 

collection Charles & Keith on social media Instragram research 

samples, which then the data was processed through descriptive 

analysis techniques and inferential analysis techniques. The 

results of this study can thus be concluded that the relationship 

between celebrity endoser and product buying interest 0.815 is 

influential and significant plus the quality of control of the 

relationship decreases at 0.610 which can be interpreted as a 

strong relationship. The determination value above means that 

the buying interest variable is influenced by celebrity endorsers 

as much as 44%, then when entering the product variable rises 

to 67%, the remaining 100 – 67 = 33% is influenced by other 

actors who are not studied by the author. Then calculate the value 

of 0.823 &0.664 > the value of the table 0.176. So ho is rejected, 

meaning there is a relationship between celebrity endorsers, 

control variables, namely product quality, and buying interest 

variables. 

Lecturer  Yayu Sriwartini, S.Sos., M.Si, 
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