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ABSTRAK

Nama : Pradita Mayasari
Program Studi : Ilmu Komunikasi
Judul : Strategi Humas PT Gardatama Nusantara Dalam
Memulihkan Citra Perusahaan Setelah Di Duga Terlibat
Kasus Gratifikasi Menteri Kelautan Dan Perikanan
Kata Kunci | Penelitian ini memfokuskan pada strategi humas dalam
Strategi memulihkan citra karena dilatar belakangi oleh PT Gardatama
Humas, Nusantara yang mengalami krisis akibat dugaan keterlibatan PT
Citra, Gardatama Nusantara dalam kasus korupsi Menteri KKP
strategi terungkap dalam pemberitaan media online yang tidak mengikuti
Krisis

prosedur ‘jurnalistik yang benar. perusahaan harus memulihkan
dan kembali meningkatkan citra perusahaan. Tujuan penelitian
lalah untuk mengetahui strategi yang dilaksanakan Humas
PT.Gardatama Nusantara dalam memulihkan citra perusahaan
setelah di duga terlibat kasus gratifikasi menteri kelautan dan
perikanan dan keberhasilan strategi yang dilaksanakan Humas
PT.Gardatama Nusantara atas mencapai tujuan perusahaan.
Penelitian ini menggunakan landasan teori The Nine Steps of
Strategic Public Relations dari Smith yang dimana Perusahaan
melakukan Formative Research, Strateguy, Tactics serta Evaluate
dalam melakukan strategi humas perusahaannya dan kemudian
juga melakukan penerapan Komunikasi Krisis yang dimana ada
dalam Image Restoration” Theory oleh benoit yaitu strategi
menyangkal atau denial dan strategi menghindar tanggung jawab
atau evasion of responsibility yang terbagi menjadi 4 tahapan
provocation, defeasibility, accident dan good intentions. Pada
penelitian ini penulis mempergunakan metode penelitian kualitatif
deksriptif dalam menentukan metode penelitian.

Pembimbing

Dr. Dwi Kartikawati, S.Sos, M.Si
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ABSTRACT

Name : Pradita Mayasari
Study Program : Communication Science
Tittle : PT Gardatama Nusantara's PR Strategy In Restoring The
Company s Image After Allegedly Involved In Gratification
Case The Minister Of Marine And Fisheries
Keywords | This research focuses on the public relations strategy in restoring
PR strategy the image because of the background of PT Gardatama Nusantara
image, which is experiencing a crisis due to the alleged involvement of
crisis PT Gardatama Nusantara in the corruption case of the Minister
strategy | of KKP revealed in online media coverage that does not follow

proper journalistic procedures. the company must restore and re-
improve the company's image. The purpose of the research is to
find out the strategy implemented by the Public Relations of PT
Gardatama Nusantara In restoring the company's image after
being allegedly involved in the gratification case of the minister
of marine and fisheries and the success of the strategy
implemented by the Public Relations of PT Gardatama Nusantara
in achieving company goals. This study uses the theoretical basis
of The Nine Steps of Strategic Public Relations from Smith where
the company conducts Formative Research, Strateguy, Tactics
and Evaluate in carrying out its corporate public relations
strategy and then also applies Crisis Communication which is in
the Image Restoration Theory by Benoit, namely the denial
strategy and the evasion of responsibility strategy which is divided
into 4 stages of provocation, defeasibility, accident and good
intentions. In this study the authors used descriptive qualitative
research methods in determining research methods.

Supervisor

Dr. Dwi Kartikawati, S.Sos, M.Si
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