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ABSTRAK 

 

 
Pengaruh Variasi Menu, Harga dan Suasana Tempat Terhadap 

Kepuasan Konsumen di Commonroom Coffee Cilandak 

Oleh: 

 
Ardissa Dwi Eranti 

203404546080 

Tugas Akhir dibawah bimbingan Anisa Putri Kusumaningrum, S.St.Par.,M.M 

 
Penelitian ini bertujuan untuk (a) untuk mengetahui variasi menu, harga dan 

suasana tempat berpengaruh terhadap kepuasan konsumen di cafe Commonroom 

Coffee Cilandak (b) untuk mengetahui varaisi menu, harga dan suasana tempat 

simultan terhadap kepuasan konsumen di cafe Commonroom Coffee Cilandak (c)  

untuk mengetahui variabel manakah yang berpengaruh terhadap kepuasan 

konsumen di cafe Commonroom Coffee Cilandak. 

Sampel penelitian sebanyak 138 responden yang merupakan pembeli di 

Commonroom Cofee Cilandak, penelitian menggunakan metode analisis kuantitatif 

pengumpulan data menggunakan kuesioner. 

Hasil penelitian adalah Variasi menu, Harga dan Suasana tempat menghasilkan data 

yang berpengaruh positif secara bersama-sama dan signifikan terhadap Kepuasan 

Konsumen di Commonroom Coffee Cilandak. 

 

 
Kata Kunci : Variasi Menu, Harga, Suasana Tempat dan Kepuasan Konsumen 
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ABSTRACT 

 

The Influence of Menu Variations, Prices and Store Atmosphere on Consumer 

Satisfaction in Commonroom Coffee Cilandak 

By: 

Ardissa Dwi Eranti 

203404546080 

Thesis, Under the guidance of Anisa Putri Kusumaningrum, S.St.Par., M.M 

 
This study aims to (a) to determine the effect of menu variations, prices and the 

atmosphere of the place on customer satisfaction at the Commonroom Coffee 

Cilandak cafe (b) to find out the simultaneous menu variations, prices and 

atmosphere of the place on customer satisfaction at the Commonroom Coffee 

Cilandak cafe (c) to find out which variables influence consumer satisfaction at the 

Commonroom Coffee Cilandak cafe. 

The research sample was 138 respondents who were buyers at the Commonroom 

Coffee Cilandak, the study used quantitative analysis methods to collect data using 

a questionnaire. 

The results of the research are Menu variations, prices and atmosphere of the place 

produce data that have a jointly and significantly positive effect on consumer 

satisfaction at Commonroom Coffee Cilandak. 

 

 
Keywords: Menu Variation, Price, Place Atmosphere and Consumer Satisfaction 
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