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ABSTRAK 

 

PENGARUH PERSEPSI HARGA, KUALITAS PRODUK DAN KUALITAS 

PELAYANAN TERHADAP KEPUTUSAN PEMBELIAN  

MIE GACOAN DI KOTA DEPOK 

 

Oleh: 

Yuniza Ananda Devtin 

NPM: 193402516265 

Tugas Akhir dibawah bimbingan Dita Nurul Aini Mustika Dewi, S.E.,M.E 

Penelitian ini dilakukan untuk mengetahui pengaruh variabel-variabel 

pembentuk keputusan pembelian konsumen seperti persepsi harga, kualitas produk 

dan kualitas pelayanan di Mie Gacoan Kota Depok agar dapat menciptakan strategi 

pemasaran yang tepat dalam menghadapi persaingan dan perbaikan perusahaan.  

Penelitian ini menggunakan pendekatan kuantitatif dengan metode analisis 

deskriptif-inferensial. Data primer dikumpulkan peneliti melalui kuesioner yang 

disebar langsung kepada konsumen Mie Gacoan Kota Depok dalam kurun waktu 

satu bulan yaitu bulan November 2022. Sebanyak 400 responden terpilih 

menggunakan metode simple random sampling yang kemudian data tersebut diolah 

menggunakan bantuan perangkat lunak (software) SPSS (Statistical Product and 

Service Solution) versi 25.0.  

Analisis yang digunakan dalam penelitian ini ialah analisis regresi linear 

berganda dimana hasilnya menunjukkan: 1) persepsi harga berpengaruh positif dan 

signifikan terhadap keputusan pembelian 2) kualitas produk berpengaruh positif 

dan signifikan terhadap keputusan pembelian 3) kualitas pelayanan berpengaruh 

positif dan signifikan terhadap keputusan pembelian.  

 

 

Kata Kunci: Persepsi Harga, Kualitas Produk, Kualitas Pelayanan, Keputusan 

Pembelian, Analisis Regresi Linear Berganda 

 

 

 

 

 

 

 

 

 



 
 

 

ABSTRACT 

 

THE INFLUENCE OF PRICE PERCEPTIONS, PRODUCT QUALITY AND 

SERVICE QUALITY ON PURCHASE DECISIONS OF  

MIE GACOAN IN DEPOK CITY 

 

By: 

Yuniza Ananda Devtin 

NPM: 193402516265 

Final Project under the guidance of Dita Nurul Aini Mustika Dewi, S.E.,M.E 

This research was conducted to determine the effect of variables forming 

consumer purchasing decisions such as price perception, product quality and 

service quality at Mie Gacoan, Depok City in order to create the right marketing 

strategy to face competition and improve the company.  

This study uses a quantitative approach with a descriptive-inferential 

analysis method. Primary data was collected by researchers through 

questionnaires which were distributed directly to consumers of Mie Gacoan in 

Depok City within one month, namely November 2022. A total of 400 respondents 

were selected using the simple random sampling method which was then processed 

using the SPSS (Statistical Product and Service Solution) version 25.0. 

The analysis used in this study is multiple linear regression analysis where 

the results are: 1) perceived price has a positive and significant effect on 

purchasing decisions 2) product quality has a positive and significant effect on 

purchasing decisions 3) service quality has a positive and significant effect on 

purchasing decisions. 

 

 

Keywords: Perceived Price, Product Quality, Service Quality, Purchase Decision, 

Multiple Linear Regression Analysis 
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