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ABSTRAK 

 

 

PENGARUH PERSEPSI HARGA, ONLINE CUSTOMER REVIEW DAN 

VARIASI PRODUK TERHADAP MINAT BELI PRODUK LIPSTIK 

HANASUI DI MARKETPLACE LAZADA PADA MAHASISWA FEB 

UNIVERSITAS NASIONAL 

 

Oleh : Syifa Umniyati 

NPM : 193402516259 

Tugas akhir, dibawah bimbingan Dr. Rahayu Lestari, S.E., MM. 

 

 Penelitian ini bertujuan untuk mengetahui Pengaruh Persepsi Harga, Online 

Customer Review dan Variasi Produk Terhadap Minat Beli Produk Lipstik Hanasui 

Di Martkeplace Lazada Pada Mahasiswa FEB Universitas Nasional. Populasi pada 

penelitian ini menggunakantehnik purposive sampling yang mana populasi yang 

diambil berjumlah 100 orang. Penelitian ini menggunakan data primer dengan 

metode pengumpulan data melalui kuesioner yang disebarkan kepada 100 orang 

responden. Teknik analisis data dengan munggunakan analisis regresi linear 

berganda dan menggunakan program Statistical Product and Service Solution 

(SPSS) versi 26.0.  Hasil penelitian menujukan bahwa Persepsi Harga berpengaruh 

secara positif dan signifikan terhadap minat beli lipstik Hanasui. Online Customer 

Review berpengaruh secara positif dan signifikan terhadap minat beli lipstik 

Hanasui. Variasi Produk berpengaruh secara positif dan signifikan terhadap minat 

beli lipstik Hanasui. Berdasarkan hasil regresi didapatkan bahwa persepsi harga 

memiliki nilai kontribusi tertinggi terhadap minat beli dalam penelitian ini. 

 

Kata kunci: Pengaruh Persepsi Harga, Online Customer Review dan Variasi Produk 

Terhadap Minat Beli. 

 

 

 

 



 

 

 

  

ABSTRACT 

 

THE EFFECT OF PRICE PERCEPTION, ONLINE CUSTOMER REVIEW AND 

PRODUCT VARIATION ON INTEREST IN BUYING HANASUI LIPSTICK 

PRODUCTS IN THE LAZADA MARKETPLACE OF FEB STUDENTS AT 

UNIVERSITAS NATIONAL 

 

By : Syifa Umniyati 

NPM : 193402516259 

Thesis, under the guidance of Dr. Rahayu Lestari, S.E., MM. 

 

This study aims to determine the effect of price perceptions, online customer 

reviews and product variations on the interest in buying Hanasui lipstick products 

at Lazada Martkeplace among FEB students at the National University. The 

population in this study used a purposive sampling technique in which the 

population taken was 100 people. This study uses primary data with data collection 

methods through questionnaires distributed to 100 respondents. The data analysis 

technique uses multiple linear regression analysis and uses the Statistical Product 

and Service Solution (SPSS) version 26.0 program. The results of the study show 

that price perception has a positive and significant effect on the intention to buy 

Hanasui lipstick. Online Customer Reviews have a positive and significant effect 

on the intention to buy Hanasui lipstick. Product variations have a positive and 

significant effect on the intention to buy Hanasui lipstick. Based on the regression 

results, it was found that price perception has the highest contribution value to 

purchase intention in this study. 

 

Keywords: The Effect of Perceived Price, Online Customer Reviews and Product 

Variations on Purchase Intention. 
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