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ABSTRAK 

 

PENGARUH PROMOSI PENJUALAN,  FLASH SALE, DAN GRATIS 

ONGKIR TERHADAP KEPUTUSAN PEMBELIAN SKINCARE PADA 

MAHASISWA PROGRAM STUDI MANAJEMEN UNAS PLATFROM  

E-COMMERCE TIKTOK SHOP 

 

 

Oleh :  

Sindy Dian Sari 

Npm : 193402516028 

Skripsi, dibawah bimbingan Dr. Rahayu Lestari, S.E., M.M. 

 

 Penelitian ini bertujuan untuk menganalisis pengaruh promosi penjualan, 

flash sale, dan gratis ongkir terhadap keputusan pembelian skincare pada 

mahasiswa program studi manajemen unas platfrom e-commerce tiktok shop. Data 

penelitian ini menggunakan data primer menggunakan kuesioner, kepada 82 

responden mahasiswa program studi manajemen 2019 Unas. Teknik analisis data 

menggunakan analisis inferensial dengan regresi linier berganda dan menggunakan 

program Statistical Product and Service Solution (SPSS) versi 23.0. Hasil analisis 

regresi linier berganda menunjukan bahwa variabel Promosi Penjualan (X1) dan 

Flash Sale (X2) berpengaruh postif dan signifikan terhadap Keputusan Pembelian 

(Y). Sedangkan variabel Gratis Ongkir (X3) berpengaruh positif dan tidak 

signifikan terhadap Keputusan Pembelian (Y). 

 

 

Kata Kunci : Promosi Penjualan, Flash Sale, Gratis Ongkir, dan Keputusan 

Pembelian. 
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ABSTRACT 

 

THE INFLUENCE OF SALES PROMOTIONS, FLASH SALES, AND FREE 

SHIPPING ON SKINCARE PURCHASE DECISIONS IN 

STUDENTS OF UNAS PLATFROM MANAGEMENT STUDY PROGRAM 

E-COMMERCE TIKTOK SHOP 

By : 

Sindy Dian Sari 

Npm : 193402516028 

Thesis, under the guidance Dr. Rahayu Lestari, S.E., M.M. 

 

 This study aims to analyze the effect of sales promotions, flash sales, and 

free shipping on skincare purchasing decisions in students of the Unas Management 

Study Program, the Tiktok Shop e-commerce platform. The research data used 

primary data using a questionnaire, to 82 respondents from the 2019 Unas 

management study program students. The data analysis technique uses inferential 

analysis with multiple linear regression and uses the Statistical Product and Service 

Solution (SPSS) version 23.0 program. The results of multiple linear regression 

analysis show that the Sales Promotion (X1) and Flash Sale (X2) variables have a 

positive and significant effect on Purchase Decision (Y). Meanwhile, the free 

shipping variable (X3) has a positive and insignificant effect on purchasing 

decisions (Y). 

 

 

Keywords : Sales promotion, Flash Sale, Free Shipping, and Purchase Decision 
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