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ABSTRAK 

PENGARUH FASILITAS, PERSEPSI HARGA, LOKASI, DAN WORD OF 

MOUTH TERHADAP KEPUTUSAN SEWA APARTEMEN DI CIBUBUR 

VILLAGE APARTMENT JAKARTA TIMUR 

 

Oleh: 

Sindi Claudia Vanessa 

NPM: 193402516275 

Tugas akhir, di bawah bimbingan Dr. Resti Hardini, S.E., M.Si. 

Penelitian ini bertujuan untuk menganalisis pengaruh fasilitas, persepsi 

harga, lokasi, dan word of mouth terhadap keputusan sewa apartemen di Cibubur 

Village Apartment Jakarta Timur. Sebanyak 104 responden terpilih menggunakan 

teknik purposive sampling. Responden merupakan konsumen yang sedang 

(penyewa) atau telah (pernah) menyewa unit apartemen di Cibubur Village 

Apartment melalui Kenny Jia Property. 

Penelitian ini menggunakan data primer dengan metode pengumpulan data 

melalui kuesioner atau angket yang berisi beberapa pernyataan dan disebarkan 

kepada 104 responden. Penelitian ini menggunakan metode analisis inferensial 

dengan regresi linear berganda. Data yang diperoleh diolah berdasarkan pendekatan 

statistik dengan bantuan software SPSS versi 26. 

Kesimpulan pada penelitian ini mengindikasikan: 1) Fasilitas mempunyai 

pengaruh terhadap keputusan sewa, 2) Persepsi harga mempunyai pengaruh 

terhadap keputusan sewa, 3) Lokasi mempunyai pengaruh terhadap keputusan 

sewa, 4) Word of mouth mempunyai pengaruh terhadap keputusan sewa. Pada 

bagian akhir penelitian, penulis memaparkan sejumlah usulan atau saran kepada 

pihak Cibubur Village Apartment dan juga Kenny Jia Property agar lebih 

memperhatikan fasilitas yang dimiliki, memastikan harga sewa yang tepat atau 

sesuai, meyakinkan konsumen mengenai lokasi apartemen itu sendiri, dan 

meningkatkan pelayanan kepada konsumen agar dapat memenangkan persaingan 

usaha word of mouth. Sehingga keputusan konsumen untuk menyewa apartemen di 

sana semakin meningkat setiap tahunnya. 

Kata Kunci: Fasilitas, Persepsi Harga, Lokasi, Word Of Mouth, Keputusan Sewa 

 

 

 

 



 

ABSTRACT 

THE EFFECT OF FACILITIES, PRICE PERCEPTIONS, LOCATION, AND 

WORD OF MOUTH ON THE DECISION TO RENT AN APARTMENT AT 

CIBUBUR VILLAGE APARTMENT EAST JAKARTA 

 

By: 

Sindi Claudia Vanessa 

NPM: 193402516275 

Thesis, under the guidance of Dr. Resti Hardini, S.E., M.Si. 

This study aims to analyze the effect of facilities, price perceptions, 

location, and word of mouth on the decision to rent an apartment in Cibubur Village 

Apartment East Jakarta. A total of 104 respondents were selected using a purposive 

sampling technique. Respondents are consumers who are currently (tenants) or 

have (had) rented an apartment unit at Cibubur Village Apartment through Kenny 

Jia Property. 

This study uses primary data with data collection methods through 

questionnaires containing several statements and distributed to 104 respondents. 

This research uses inferential analysis method with multiple linear regression. The 

data obtained was processed based on a statistical approach with the help of SPSS 

software version 26. 

The conclusions of this study indicate: 1) Facilities have an effect on rent 

decisions, 2) Price perceptions have an effect on rent decisions, 3) Location has an 

effect on rent decisions, 4) Word of mouth has an effect on rent decisions. At the 

end of the research, the author presents a number of suggestions or 

recommendations to the Cibubur Village Apartment and also Kenny Jia Property 

to pay more attention to the facilities they have, ensure the right or appropriate 

rental prices, convince consumers about the location of the apartment itself, and 

improve service to consumers so that can win the word of mouth business 

competition. So that consumer decisions to rent apartments there are increasing 

every year. 

Keywords: Facilities, Price Perceptions, Location, Word Of Mouth, Rent Decisions 
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