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ABSTRAK 

PENGARUH BRAND IMAGE, COUNTRY OF ORIGIN, DAN KUALITAS 

PRODUK TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN 

DALAM MEMILIH PRODUK SMARTPHONE XIAOMI DI CILENDEK, 

BOGOR 

Oleh : 

Saiful Anwar Rusydi 

NPM : 193402516006 

Tugas Akhir, dibawah bimbingan Dr. Drs. Suadi Sapta Putra, M.Si.M. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Brand Image, 

Country of Origin, dan Kualitas Produk terhadap Keputusan Pembelian Konsumen 

dalam Memilih Produk Smartphone Xiaomi di Cilendek, Bogor. Data penelitian ini 

menggunakan data primer melalui kuesioner pada 100 responden di Cilendek, 

Bogor. Teknik analisis data dengan menggunakan analisis inferensial dengan 

regresi linier berganda dan menggunakan bantuan program Statistical Product and 

Service Solution (SPSS) versi 23. Hasil analisis linier berganda menunjukan bahwa 

variabel Brand Image berpengaruh positif dan signifikan terhadap keputusan 

pembelian, Country of Origin berpengaruh positif dan signifikan terhadap 

keputusan pembelian, dan Kualitas Produk berpengaruh positif dan signifikan 

terhadap keputusan pembelian. Hasil penelitian ini diharapkan dapat meningkatkan 

perhatian produsen smartphone khususnya Xiaomi mengenai Brand Image, 

Country of Origin, dan Kualitas Produk yang dapat meningkatkan penjualan. 

Kata Kunci : Brand Image, Country of Origin, Kualitas Produk, Keputusan 

Pembelian. 

 

 

 

 

 

 

 

 



ABSTRACT 

THE INFLUENCE OF BRAND IMAGE, COUNTRY OF ORIGIN, AND 

PRODUCT QUALITY ON CONSUMERS' PURCHASING DECISIONS IN 

CHOOSING XIAOMI SMARTPHONE PRODUCTS IN CILENDEK, BOGOR  

 

By : 

Saiful Anwar Rusydi 

NPM : 193402516006 

 

Thesis, under the guidance of Dr. Drs. Suadi Sapta Putra, M.Si.M. 

This study aims to analyze the influence of Brand Image, Country of Origin, 

and Product Quality Perception on Consumer Purchasing Decisions in Choosing 

Xiaomi Smartphone Products for Teenagers in Cilendek, Bogor in 2022. This study 

data used primary data through questionnaires on 100 adolescent respondents in 

Cilendek, Bogor. Data analysis techniques using inferential analysis with multiple 

linear regression and using the help of the Statistical Product and Service Solution 

(SPSS) program version 23. The results of multiple linear analysis show that the 

Brand Image variable has a  positive and significant effect on purchasing decisions, 

Country of Origin has a positive and significant effect on purchasing decisions, and 

Product Quality Perception has a positive and significant effect on purchasing 

decisions. The results of this study are expected to increase the attention of 

smartphone manufacturers, especially Xiaomi, regarding Brand Image, Country of 

Origin, and Product Quality Perception which can increase sales. 

Keyword : Brand Image, Country of Origin, Product Quality, Purchasing 

Decisions. 
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