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ABSTRAK 

 

PENGARUH INOVASI PRODUK, CITRA MEREK DAN  WORD OF 

MOUTH TERHADAP MINAT BELI BEDAK WAJAH MAYBELLINE 

PADA MAHASISWA FEB UNIVERSITAS NASIONAL 

 

Oleh :  

Radina Salsabila 

NPM : 193402516236 

Tugas Akhir, dibawah bimbingan Dr. Subur Karyatun, S.E., M.M. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh pada Inovasi Produk, Citra 

Merek dan Word of Mouth terhadap Minat Beli produk bedak wajah Maybelline 

pada  Mahasiswa FEB Universitas Nasional. Metode penelitian yang digunakan 

adalah metode kuantitatif dan menggunakan analisis regresi linear berganda 

dengan pengolahan menggunakan Statistical Product and Service Solutions 

(SPSS) versi 25 dengan metode pengumpulan data melalui kuesioner kepada 100 

responden Mahasiswa FEB Universitas Nasional dan mengetahui produk bedak 

wajah Maybelline. Hasil penelitian ini menunjukkan bahwa variabel Inovasi 

Produk berpengaruh positif dan signifikan terhadap Minat Beli produk bedak 

wajah  Maybelline, Citra Merek berpengaruh positif dan signifikan terhadap Minat 

Beli produk bedak wajah Maybelline, Word of Mouth berpengaruh positif dan 

signifikan terhadap Minat Beli produk bedak wajah Maybelline. 

 

 

Kata kunci : Inovasi Produk, Citra Merek, Word of Mouth 
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ABSTRACT 

 

THE EFFECT OF PRODUCT INNOVATION, BRAND IMAGE AND WORD 

OF MOUTH ON INTEREST IN BUYING MAYBELLINE FACE POWDER 

IN STUDENTS OF FEB NASIONAL UNIVERSITY 

By : 

Radina Salsabila 

NPM : 193402516236 

Thesis, under the guidance Dr. Subur Karyatun, S.E., M.M. 

 

This study aims to analyze the influence of Product Innovation, Brand Image and 

Word of Mouth on Interest in Buying Maybelline face powder products in FEB 

National University Students. The research method used is a quantitative method 

and uses multiple linear regression analysis with processing using Statistical 

Product and Service Solutions (SPSS) version 25 with data collection methods 

through questionnaires to 100 respondents from FEB Nasional University 

students and know Maybelline face powder products. The results of this study 

indicate that the Product Innovation variable has a positive and significant effect 

on Buying Interest for Maybelline face powder products, Brand Image has a 

positive and significant effect on Buying Interest for Maybelline face powder 

products, Word of Mouth has a positive and significant effect on Interest Buy 

Maybelline face powder products. 
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