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ABSTRAK 

PENGARUH BRAND IMAGE, PERSEP HARGA , KUALITAS PRODUK 

DAN KEPERCAYAAN  TERHADAP MINAT BELI ULANG KOSMETIK 

WARDAH   

 

Oleh : 

Nadia Meylanda Putri 

NPM. 193402516044 

 

Tugas akhir, dibawah bimbingan Olivia Yolanda, S.E., M.M 

 

Penelitian ini bertujuan untuk mengetahui Pengaruh Brand Image, Persepsi Harga, 

Kualitas Produk dan Kepercayaan terhadap Minat Beli Ulang Kosmetik Wardah. 

Meteode penelitian yang digunakan yaitu metode kuantitatif sampel dalam 

penelitian  100 responden yang melakukan minat beli ulang pada produk kosmetik 

Wardah. Metode pengumpulan data yang digunakan dengan cara memberikan 

kusioner kepada 100 responden yaitu menggunakan produk kosmetik Wardah, 

Teknik sampel menggunaka lemeshow dan Teknik analisis data menggunakan 

analisis inferensial  dengan regresi linear berganda dan menggunakan program 

Statistical Product and Service Solution (SPSS) versi 23.0. Hasil penelitian ini 

menunjukkan bahwa adanya pengaruh positif dan signifikan antara variabel brand 

image, persepsi harga, kualitas produk, kepercayaan terhadap minat beli ulang 

kosemtik wardah.   

 

Kata Kunci : brand image, persepsi harga, kualitas produk, kepercayaan 

dan minat beli ulang.  
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ABSTRACT 

THE INFLUENCE OF BRAND IMAGE, PRICE PERCEPTION, 

PRODUCT QUALITY AND TRUST ON INTEREST TO REPURCHASE 

WARDAH COSMETICS 

 

By : 

Nadia Meylanda Putri 

NPM. 193402516044 

 

The final project under supervision of  Olivia Yolanda, S.E., M.M 

 

This study aims to determine the effect of brand image, price perception, product 

quality and trust on intention to repurchase Wardah cosmetics. The research 

method used is the quantitative sample method in a study of 100 respondents who 

are interested in repurchasing Wardah cosmetic products. The data collection 

method used was by giving questionnaires to 100 respondents, namely using 

Wardah cosmetic products, sample techniques using lemeshow and data analysis 

techniques using inferential analysis with multiple linear regression and using the 

Statistical Product and Service Solution (SPSS) program version 23.0. The results 

of this study indicate that there is a positive and significant influence between the 

variables brand image, price perception, product quality, trust in repurchasing 

intention of wardah cosmetics. 

 

Keyword : brand image, price perception, product quality, trust and 

repurchase intention. 
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