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ABSTRAK 

PENGARUH STORE ATMOSPHERE, LOKASI, DAN KUALITAS 

PELAYANAN TERHADAP MINAT BELI ULANG 

DI KEDAI KOPI KENANGAN DI JAKARTA 

 

 

Oleh : Irma Astri Iriyanti 

NIM : 1934025161619 

 

Tugas akhir, dibawah bimbingan Dr. Rahayu Lestari, S.E., M.M. 

 

 

Tujuan dari penelitian ini adalah untuk memastikan apakah Kedai Kopi 

Kenangan di Jakarta dipengaruhi oleh store atmosphere, lokasi, dan kualitas 

pelayanan. Penelitian ini menggunakan kuesioner dari 100 pelanggan Kedai Kopi 

Kenangan di Jakarta sebagai data primer. Penelitian ini menggunakan SPSS versi 

26 untuk analisis regresi linier berganda. Hasil tersebut menunjukkan bahwa store 

atmosphere, lokasi, dan kualitas pelayanan berpengaruh positif dan signifikan 

terhadap minat beli ulang di Kedai Kopi Kenangan di Jakarta. Artinya, pelanggan 

akan lebih cenderung melakukan pembelian ulang jika Kedai Kopi Kenangan di 

Jakarta meningkatkan store atmosphere, lokasi, dan kualitas layanan. Koefisien 

determinasi (Adjusted R-square) sebesar 0,559 menunjukkan bahwa variabel store 

atmosphere, lokasi, dan kualitas pelayanan berkontribusi sebesar 55,9% terhadap 

minat beli ulang di Kedai Kopi Kenangan di Jakarta, dengan sisanya sebesar 44,1% 

dipengaruhi oleh variabel yang belum diteliti. 
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ABSTRACT 

THE EFFECT OF STORE ATMOSPHERE, LOCATION AND SERVICE 

QUALITY ON THE INTEREST OF REPURCHASE 

AT KEDAI KOPI KENANGAN IN JAKARTA 

 

 

By : Irma Astri Iriyanti 

Student ID Number : 193402516169 

 

 

Thesis, under guidance of Mrs. Dr. Rahayu Lestari, S.E., M.M. 

 

 

The purpose of this study was to ascertain whether the coffee shop memories 

are influenced by the store atmosphere, location, and quality of Service. This study 

used a questionnaire from 100 customers of Kedai Kopi Kenangan in Jakarta as 

primary data. This study uses SPSS version 26 for multiple linear regression 

analysis. The results showed that the store atmosphere, location, and service 

quality had a positive and significant effect on the interest in repurchasing at Kedai 

Kopi Kenangan in Jakarta. That is, customers will be more likely to make a repeat 

purchase if Kedai Kopi Kenangan in Jakarta improves the store atmosphere, 

location, and quality of Service. The coefficient of determination (Adjusted R- 

square) of 0.573 indicates that the variable store atmosphere, location, and quality 

of Service contributed by 57.3% to the interest in repurchase at Kedai Kopi 

Kenangan in Jakarta, with the remaining 42.7% influenced by variables that have 

not been studied.. 
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