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ABSTRAK 

 

PENGARUH  PERSEPSI  HARGA, CITRA MEREK, DAN KEPUASAN KONSUMEN 

TERHADAP MINAT BELI ULANG PRODUK  PAKAIAN  ZARA  

DI KOTA JAKARTA 

 

 

Oleh : Firyal Nadhifah Fairuz 

NPM. 183112340250234 

 

Skripsi ini dibawah bimbingan Dr. Elwisam, SE., M.M. 

 

Tujuan dari penelitian ini ialah untuk menguji dan menganalisis Pengaruh 

Persepsi Harga, Citra Merek, dan Kepuasan Konsumen terhadap Minat Beli Ulang 

produk pakaian Zara di kota Jakarta. Jenis penelitian ini menggunakan metode 

analisis regresi linear berganda dengan menggunakan data primer. Sampel 

ditentukan dengan metode purposive sampling dengan jumlah responden 

sebanyak 100. Hasil penelitian menunjukan bahwa variabel persepsi harga, citra 

merek dan kepuasan konsumen berpengaruh positif dan signifikan terhadap minat 

beli ulang produk pakaian Zara di kota Jakarta. Variabel yang mempunyai 

kontribusi yang besar dalam minat beli ulang produk pakaian Zara yang pertama 

persepsi harga, yang kedua kepuasan konsumen, dan yang ketiga citra merek. 

Saran persepsi harga perlu ditingkatkan untuk meningkatkan minat beli ulang 

produk  
 

 

 

 

 

Kata kunci : Persepsi Harga, Citra Merek, Kepuasan Konsumen dan Minat 

Beli Ulang. 

 

 

 

 

 

 



 

 

ABSTRACT 

 

THE EFFECT OF PRICE PERCEPTIONS, BRAND IMAGE, AND CONSUMER 

SATISFICTION ON REPURCHASING INTENTION OF ZARA CLOTHING 

PRODUCTS IN THE CITY OF JAKARTA   

 

 

By: Firyal Nadhifah Fairuz 

NPM. 183112340250234 

 

This thesis is under the guidance of Dr. Elwisam, SE., M.M. 

 

The purpose of this study was to see and analyze the effect of price 

perceptions, brand image, and consumer satisfaction on repurchasing intention of 

Zara clothing products in the city of Jakarta. This type of research uses 

descriptive quantitative methods and inferential analysis using primary data. The 

sample was determined by purposive sampling method with a total of 100 

respondents. Data collection was carried out by providing a list of questions to 

respondents, namely consumers of Zara clothing products in the city of Jakarta, 

the questions given were about price perception, brand image, and consumer 

satisfaction, on repurchase intention. This study uses multiple linear regression 

analysis. The results showed that perceived price, brand image and consumer 

satisfaction had a positive and significant effect on the intention to repurchase 

Zara clothing products in the city of Jakarta. 

 

 

 

 

Keywords: Perceived Price, Brand Image, Consumer Satisfaction and 

Repurchase Intention 
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