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ABSTRAK 
 

 
 
 

ANALISIS PENGARUH KUALITAS PELAYANAN, PERSEPSI 

HARGA DAN LOKASI TERHADAP KEPUASAN 

PELANGGAN DI KRISPY KREME GANDARIA CITY 
 
 

Oleh: 
 

Putri Febrianti Suharto 
 

NPM: 193402516235 
 

 
 
 

Tugas akhir dibawah bimbingan Dr. Subur Karyatun, S.E., M.M. 
 

 

Penelitian ini bertujuan untuk Analisis dan mengetahui Pengaruh Kualitas 

Pelayanan, Persepsi Harga dan Lokasi Terhadap Kepuasan Pelanggan di Krispy 

Kreme Gandaria City). Metode penelitian ini menggunakan pendekatan kuantitatif 

dengan sampel yang digunakan dalam penelitian ini 83 responden. Pengolahan 

data diolah dengan menggunakan program Software Statistical Product And Service 

Solution (SPSS) Versi 25 untuk mendapatkan hasil dari kepuasan pelanggan di 

Krispy Kreme Gandaria City. 

Hasil dari penelitian ini menunjukan bahwa Kualitas Pelayanan berpengaruh 

positif dan signifikan terhadap Kepuasan Pelanggan di Krispy Kreme Gandaria City. 

Sedangkan Persepsi Harga tidak memiliki pengaruh terhadap Kepuasan Pelanggan 

di Krispy Kreme Gandaria City dan Lokasi memiliki pengaruh positif dan signifikan 

terhadap Kepuasan Pelanggan di Krispy Kreme Gandaria City  

Kata kunci: Kualitas Pelayanan, Persepsi Harga, Lokasi, Kepuasan Pelanggan. 
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ABSTRAK 
 

ANALYSIS OF THE EFFECT OF SERVICE QUALITY, 

PERCEIVED PRICE AND LOCATION ON CUSTOMER 

SATISFACTION AT KRISPY KREME GANDARIA CITY 
 

By: 
 

Putri Febrianti Suharto 
 

NPM: 193402516235 
 

 
 
 

The final assignment under the guidance of Dr. Subur Karyatun, S.E., M.M. 
 

 

This study aims to analyze and determine the effect of service quality, 

perceived price and location on customer satisfaction at Krispy Kreme Gandaria 

City). This research method uses a quantitative approach with a sample used in this 

study 83 respondents. Data processing was processed using the Software Statistical 

Product And Service Solution (SPSS) Version 25, to get results from customer 

satisfaction at Krispy Kreme Gandaria City 

 

The results of this study indicate that service quality has a positive and 

significant effect on customer satisfaction at Krispy Kreme Gandaria City. 

Meanwhile, price perception has no effect on customer satisfaction at Krispy Kreme 

Gandaria City and location has a positive and significant effect on customer 

satisfaction at Krispy Kreme Gandaria City.remaining 17.1% are influenced by 

other variables that are not affected. carefully in this research.
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