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ABSTRAK 

 

 

PENGARUH KUALITAS PRODUK, CITRA MERK, WORD OF MOUTH, 

DAN CELEBRITY ENDORSE TERHADAP KEPUTUSAN PEMBELIAN 

KARTU SIM PRABAYAR SIMPATI TELKOMSEL  

 

Oleh: 

Novaniya Eli Syafa 

NPM: 193402516150 

Tugas Akhir, dibawah bimbingan Dr. Muhani, SE.,M.Si.M. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk, Citra Merk, 

Word of Mouth, dan Celebrity Endorse terhadap Keputusan Pembelian Kartu Sim 

Prabayar Simpati Telkomsel. Data penelitian ini menggunakan data primer melalui 

kuesioner kepada 100 responden pengguna kartu sim prabayar Simpati Telkomsel 

di Jakarta. Teknik analisis data menggunakan analisis inferensial dengan regresi 

linear berganda dan menggunakan program SPSS versi 21.0. Hasil penelitian ini 

menemukan bahwa kualitas produk tidak berpengaruh terhadap keputusan 

pembelian, celebrity endorse tidak berpengaruh terhadap keputusan pembelian, 

sedangkan citra merk berpengaruh positif dan signifikan terhadap keputusan 

pembelian, dan word of mouth berpengaruh positif dan signifikan terhadap 

keputusan pembelian kartu sim prabayar Simpati Telkomsel. 

 

Kata Kunci : Kualitas Produk, Citra Merk, Word of Mouth, Celebrity Endorse, 

Keputusan Pembelian 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

ABSTRACT 

 

 

THE EFFECT OF PRODUCT QUALITY, BRAND IMAGE, WORD OF 

MOUTH, AND CELEBRITY ENDORSE ON THE PURCHASE DECISION 

OF SIMPATI TELKOMSEL PREPAID SIM CARD 

 

By: 

Novaniya Eli Syafa 

NPM: 193402516150 

Thesis, under the guidance Dr. Muhani, SE.,M.Si.M. 

 

This study aims to analyze the effect of Product Quality, Brand Image, Word of 

Mouth, and Celebrity Endorsement on the Purchase Decision of Simpati Telkomsel 

Prepaid Sim Cards. The data of this study used primary data in the form 

questionnaires to 100 respondents who use Simpati Telkomsel prepaid sim cards in 

Jakarta. The data analysis technique uses inferential analysis with multiple linear 

regression and uses the SPSS version 21.0 program. The results of this study found 

that product quality had no effect on purchasing decisions, celebrity endorse had 

no effect on purchasing decisions, while brand image had a positive and significant 

effect on purchasing decisions, and word of mouth had a positive and significant 

effect on purchasing decisions for Simpati Telkomsel prepaid sim cards. 

 

Keyword : Product Quality, Brand Image, Word of Mouth, and Celebrity 

Endorsement, Buying decision 
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