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ABSTRAK  

PENGARUH E-WOM, ONLINE CUSTOMER REVIEW DAN 

RATING TERHADAP MINAT BELI SCARLETT WHITENING 

DI APP TIKTOK SHOP PADA MAHASISWA FEB 

UNIVERSITAS NASIONAL 

 

Oleh : 

Julyta Risnah Ekasakti 

NPM : 183112340250321 

Tugas Akhir dibawah bimbingan, Dr. Resti Hardini, S.E., M.Si. 

 

 Penelitian ini bertujuan untuk menganalisis adanya pengaruh E-wom, 

online customer review dan rating terhadap minat beli scarlett whitening di app 

tiktok pada mahasiswa FEB universitas nasional. Sampel yang diambil dalam 

penelitian ini sebanyak 96 responden dengan menggunakan data primer yang 

melalui metode pengumpulan data kuesioner pada minat beli scarlett whitening di 

app tiktok. Teknik analisis data menggunakan teknik analisis inferensial dengan 

regresi linear berganda yang menggunakan program Statistical Product and 

Service Solution (SPSS) versi 25.0. Hasil dari analisis regresi linear berganda 

menunjukan bahwa variabel E-wom (X1), Online Customer Review (X2), Rating 

(X3), berpengaruh positif dan signifikan terhadap Minat Beli. Maka dapat 

disimpulkan bahwa variabel dari pengaruh E-wom, online customer review dan 

rating mempengaruhi minat beli scara bersamaan.  

 

Kata kunci : E-WOM, Online Customer Review dan Rating, Minat Beli 
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ABSTRACT 

THE INFLUENCE OF E-WOM, ONLINE CUSTOMER REVIEW 

AND RATING ON INTEREST TO BUY SCARLETT WHITENING 

IN TIKTOK SHOP APP AT FEB STUDENTS AT UNIVERSITAS 

NASIONAL 

 

By : 

Julyta Risnah Ekasakti  

NPM : 183112340250321 

Thesis, under the guidance Dr. Resti Hardini, S.E., M.Si. 

 

This study aims to analyze the effect of E-wom, online customer reviews and 

rating on the interest in buying Scarlett Whitening in the TikTok app for FEB 

students at the National University. The samples taken in this study were 96 

respondents using primary data using the questionnaire data collection method 

on the interest in buying scarlett whitening in the TikTok app. The data analysis 

technique uses inferential analysis techniques with multiple linear regression 

using the Statistical Product and Service Solution (SPSS) version 25.0 program. 

The results of multiple linear regression analysis show that the variables E-wom 

(X1), Online Customer Reviews (X2), Rating (X3), have a positive and significant 

effect on Purchase Intention. So it can be interpreted that the variables from the 

influence of E-Wom, online customer reviews and ratings influence buying 

interest simultaneously.  

 

Keywords : E-wom, Online Customer Reviews and Rating, Buying Interest 
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