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Kata Kunci

Iklan, Dove,
Hair Bullying

Di era ini, bisnis persaingan terus meningkat dan sudah pasti
tidak dapat dihindari. Perusahaan berlomba-lomba untuk
menawarkan produk andalan mereka agar laku di pasaran, salah
satunya dengan beriklan melalui internet. Iklan internet yang
paling sering digunakan oleh perusahaan-perusahaan besar
adalah Youtube. Para produsen mengiklankan produknya salah
satunya mengangkat unsur kecantikan. Adanya iklan yang
membahas kecantikan secara tidak langsung membuat para
perempuan dinilai sebagai objek dan mengakibatkan hilangnya
kepercayaan diri. Salah satu brand yang mengangkat unsur
kecantikan adalah Dove. Dalam iklan Shampoo Dove Bulan
Maret dan Juni 2022 "Rambut Aku Kata Aku" mengangkat
unsur stereotip pada rambut atau yang disebut hairbullying.
Dari hal tersebut, maka dilakukan penelitian dengan judul
"Representasi Hair Bullying dalam Iklan Shampoo Dove Bulan
Maret dan Juni 2022 "Rambut Aku Kata Aku" pada Youtube
dan pendekatan penelitian ini menggunakan kualitatif deskriptif
serta menggunakan Semiotika Roland Barthes mencakup
denotasi dan konotasi untuk mengkaji dan menganalisa
mengenai dialog scene yang merepresentasikan hair bullying.

Pembimbing Swatiningsih, S.E., M.Si
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In this era, business competition continues to increase and it is
certain that it cannot be avoided. Companies are competing to
offer their flagship products to sell well in the market, one of
which is by advertising via the internet. Internet advertising that
is most often used by large companies is Youtube.
Manufacturers advertise their products, one of which is the
beauty element. The existence of advertisements that discuss
beauty indirectly makes women seen as objects and results in a
loss of self-confidence. One brand that promotes beauty is
Dove. In the Dove Shampoo advertisement for March and June
2022 "Hair I Said I" raised elements of stereotypes in hair or
what is called hairbullying. From this, a study was carried out
with the title "Representation of Hair Bullying in Shampoo
Dove Ads for March and June 2022 "Hair I Say I Am" on
Youtube and this research approach uses descriptive qualitative
and uses Roland Barthes' Semiotics including denotation and
connotation to study and analyze regarding the dialogue scene
that represents hair bullying.

Thesis Adviser Swatiningsih, S.E., M.Si
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