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ABSTRAK 

 

Nama  : Muhammad Sultan Ardiansyah 

NPM  : 193516516231 

Program Studi  : Ilmu Komunikasi – Public Relations  

Title  :  Strategi Komunikasi Pemasaran dalam Membangun Loyalitas     Pelanggan di Kopikina 

Jakarta 

Kata Kunci :  

 

Loyalitas Pelanggan, 

Komunikasi 

Pemasaran, 

Kopikina 

 

Tujuan dari Penlitian ini untuk mengetahui dan 

menganalisis Strategi Komunikasi Pemasaran di Kedai 

kopi Kopikina untuk membangun loyalitas pelanggan. 

Penelitian ini menggunakan Teori Integrated Marketing 

Communication yang terdiri atas aktivitasnya yaitu 

Advertising, personal selling, direct marketing, public 

relations/publicity, serta evaluasi. Metode yang 

digunakan metode kualitatif dengan pendekatan 

deskriptif. Dalam aktivitas pemasaran yang dilakukan 

Kedai kopi Kopikina dengan adanya aktivitas berupa 

Advertising, personal selling, direct marketing, public 

relations/publicity, serta evaluasi memberikan 

kesimpulan dan juga hasil dari aktivitas yang dilakukan 

di dalamnya . Peneliti menarik kesimpulan bahwa Kedai 

Kopi Kopikina sudah dapat meningkatkan loyalitas 

pelanggan dengan program komunikasi pemasaran yang 

dijalankan yaitu advertising, sales promotion, event and 

experience, direct marketing, dan personal selling dan 

mampu memanfaatkan berbagai macam media promosi 

baik secara online atau offline dengan konten atau pesan 

yang disampaikan secara kreatif tetapi belum dapat 

menjangkau khalayak yang luas dengan intensitas yang 

tinggi. 

Pembimbing Dra. Masnah, M.Si  
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ABSTRACT 
 

Name   : Muhammad Sultan Ardiansyah 

NPM   : 19316516231  

Study Program : Communication Sciences – Public Relations 

Title   : Marketing Communication Strategy in Building Customer Loyalty at 

Kopikina Jakarta. 

Keyword :  

 

Customer Loyalty, 

Marketing 

Communication, 

Kopikina  

The purpose of this research is to find out and analyze 

the Marketing Communication Strategy at Kopikina 

Coffee Shop to build customer loyalty. This study uses 

the Integrated Marketing Communication Theory 

which consists of activities namely advertising, 

personal selling, direct marketing, public 

relations/publicity, and evaluation. The method used is 

a qualitative method with a descriptive approach. In 

the marketing activities carried out by Kopikina 

Coffee Shop with activities in the form of advertising, 

personal selling, direct marketing, public 

relations/publicity, as well as evaluation providing 

conclusions and also the results of the activities carried 

out in it. The researcher draws the conclusion that 

Kopikina Coffee Shop has been able to increase 

customer loyalty with marketing communication 

programs implemented, namely advertising, sales 

promotion, event and experience, direct marketing, 

and personal selling and is able to take advantage of 

various kinds of promotional media both online and 

offline with content or messages delivered creatively 

but have not been able to reach a wide audience with 

high intensity. 

Mentor  Dra. Masnah, M.Si 
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