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ABSTRAK 
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Judul   : Strategi Promosi Produk Kopi Filter Dalam Meningkatkan 

Loyalitas Pelanggan Pada Kedai Kopi Di.arahpulang 

   

Kata Kunci: 
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Filter, Loyalitas 

Pelangan, Marketing 

Mix 7p. 

Strategi promosi yang dilakukan Kedai Kopi 

Di.arahpulang dengan menggunakan konsep marketing 

mix 7p meliputi product, price, promotion, place, people, 

process, physical evidence dan konsep strategi yang 

meliputi planning, organizing, actuating, controlling yang 

tepat agar terciptanya loyalitas pelanggan terhadap Kedai 

Kopi Di.arahpulang pada produk kopi filter yang 

penyajian kopi dengan menggunakan alat seperti Kalita 

Pour, V-60, dan Aeropress. Tujuan dilakukan penelitian 

ini adalah untuk mengetahui bagaimana strategi promosi 

produk kopi filter dalam meningkatkan loyalitas 

pelanggan pada Kedai Kopi Di.arahpulang. Menggunakan 

metode penelitian kualitatif deskriptif dengan melakukan 

wawancara secara langsung sebagai teknik pengumpulan 

data. Hasil penelitian ini adalah gambaran strategi 

promosi Kedai Kopi Di.arahpulang dalam meningkatkan 

loyalitas pelanggan dengan berbagai macam strategi 

promosi yaitu dimana strategi promosi yang dilakukan 

ialah menarik minat calon pelanggan, mengenalkan 

produk, dan mendapat kepercayaan terhadap loyalitas 

pelangggan sehinggan terjalinnya relasi yang baik pada 

kedua belah pihak. 
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ABSTRACK 

Name   : Muhammad Ravi Ali 
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Title   : Filter Coffee Product Promotion Strategy In Increasing                   

Customer Loyalty At Di.arahpulang Coffee Shop 

 

Keywords: 

Promotion Strategy, 

Filter Coffee, Customer 

Loyalty, Marketing Mix 

7p. 

 

The promotion strategy carried out by Di.arahpulang 

Coffee Shop uses the 7p marketing mix concept including 

product, price, promotion, place, people, process, 

physical evidence and strategic concepts which include 

proper planning, organizing, actuating, controlling so as 

to create customer loyalty to the shop. Coffee 

Di.arahPulang refers to filter coffee products that serve 

coffee using tools such as the Kalita Pour, V-60, and 

Aeropress. The purpose of this research was to find out 

how the promotion strategy for filter coffee products 

increased customer loyalty at the Di.arahpulang Coffee 

Shop. Using descriptive qualitative research methods by 

conducting direct interviews as a data collection 

technique. The results of this study are an overview of the 

Di.arahpulang Coffee Shop promotion strategy in 

increasing customer loyalty with various kinds of 

promotion strategies, namely where the promotion 

strategy is to attract potential customers, introduce 

products, and gain trust in customer loyalty so that good 

relationships are established on both sides party. 
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