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Kata Kunci 

Upaya, 

Brand 

awareness, 

Skincare, 

Brand lokal 

indonesia 

Penelitian ini bertujuan untuk mengetahui upaya femaledaily.com  

dalam membangun brand awareness masyarakat pada skincare 

brand lokal indonesia. Metode penelitian yang digunakan 

merupakan penelitian kualitatif dengan memberikan wawasan 

terhadap setiap fenomena, baik fenomena maupun fakta, yang 

memuat serapan, pencatatan, dan kajian ilmiah, sedangkan 

pendekatan penelitiannya meggunakan deskriptif dengan 

pengumpulan data melalui wawancara, dokumentasi, observasi 

serta studi literatur. Penelitian ini mengambil 1 informan kunci 

dan 3 informan pelengkap. Berdasarkan hasil penelitian bahwa 

Identifikasi  Masalah yang didapatkan adalah femaledaily.com 

membantu skincare brand lokal indonesia dari awal orang tidak 

mengenal, tidak aware akan skincare brand lokal indonesia 

bahkan tidak berminat menjadi mengenal sekarang hingga 

sangat antusias akan skincare brand lokal indonesia. 

Femaledaily.com membagikan informasi mengenai skincare 

brand lokal indonesia awalnya karena ketidakpedulian masyarakat 

akan brand lokal indonesia pada saat itu. Mulai dari kasus tersebut 

femaledaily.com  mulai rajin membagikan info mengenai 

skincare brand lokal indonesia di  website femaledaily.com 

sebagai upaya dalam membangun brand awareness masyarakat 

pada skincare brand lokal indonesia. Dapat ditarik  kesimpulan 

bahwa femaledaily.com mulai membahas produk brand lokal 

indonesia di website dan di social media untuk membangun brand 

awareness masyarakat akan skincare brand lokal indonesia. 

Konten yang di buat femaledaily.com juga menarik dan sangat 

interaktif terhadap pengikutnya. Membuat pengikutnya 

menjadi tertarik akan  skincare lokal dan menggunakan skincare 

lokal. Peneliti memberikan saran bahwa kepada pihak 

femaledaily.com network  khususnya tim event dan e-commerce 

untuk lebih meningkatkan lagi dan memperluas acara offline 

agar lebih banyak lagi  masyarakat yang aware akan skincare 

lokal dan femaledaily.com . Juga menambah kegiatan acara 

offline seperti seminar yang membahas skincare brand lokal 

indonesia dan perkembangannya kedepan akan bagaimana. 

Pembimbing Yayu Sriwartini, S.Sos., M.Si 
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This study aims to determine the efforts of femaledaily.com in 

building community brand awareness of local skincare brands. 

The research method used is qualitative research by providing 

insight into every phenomenon, both phenomena and facts, which 

includes absorption, recording, and scientific study, while the 

research approach uses descriptive data collection. through 

interviews, documentation, observation and literature studies. 

This study took 1 key informant and 3 complementary 

informants. Based on the results of the study, the problem 

identification that was obtained was femaledaily.com helping 

local skincare brands from the start, people did not know, were 

not aware of local skincare brands, and did not even have an 

interest in getting to know them now, so they were very 

enthusiastic about local skincare brands. Femaledaily.com 

shared information about local skincare brands at first because 

people didn't care about local brands at that time. Starting from 

this case, Femaledaily.com began to diligently share information 

about local skincare brands on the Femaledaily.com website as 

an effort to build community brand awareness of local skincare 

brands. It can be concluded that femaledaily.com started 

discussing local brand products on the website and on social 

media to build public brand awareness of local skincare brands. 

The content created by Femaledaily.com is also interesting and 

very interactive with their followers. Making followers interested 

in local skincare and using local skincare. The researcher 

suggests that the femaledaily.com, especially the event and e-

commerce team, should further improve and expand offline events 

so that more people are aware of local skincare and the 

femaledaily.com. Also adding offline event activities such as 

seminars that discuss local skincare brands and how they will 

develop in the future. 

Pembimbing Yayu Sriwartini, S.Sos., M.Si 
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