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ABSTRAK 

 

 

PENGARUH DAYA TARIK IKLAN, BRAND AMBASSADOR NCT DREAM, DAN 

BRAND IMAGE TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN MIE 

LEMONILO DI BEKASI TIMUR 

 

Oleh : 

Setiani Putri Utomo 

NPM : 193402516029 

Tugas Akhir, dibawah bimbingan Dr. Rahayu Lestasi, S.E., M.M. 

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh daya tarik iklan, brand 

ambassador NCT Dream, dan brand image terhadap keputusan pembelian konsumen mie 

Lemonilo di Bekasi Timur. Pada penelitian ini menggunakan data primer dengan 

menyebarkan  kuesioner kepada 75 responden konsumen mie Lemonilo di Bekasi Timur. 

Metode analisis data menggunakan analisis inferensial dengan regresi linear berganda dan 

menggunakan program Statistical Product and Service Solution (SPSS) versi 23.0. Hasil 

dari analisis regresi linier berganda menunjukan bahwa variabel Daya tarik iklan (X1) dan 

Brand image (X3) berpengaruh positif dan signifikan terhadap Keputusan pembelian (Y). 

sedangkan variabel Brand ambassador (X2) berpengaruh positif tidak signifikan terhadap 

Keputusan pembelian (Y).  

 

 

Kata kunci : Daya Tarik Iklan, Brand Ambassador, Brand Image, dan Keputusan                     

pembelian 
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ABSTRACT 

 

 

THE INFLUENCE OF ADVERTISING ATTRACTION, NCT DREAM BRAND 

AMBASSADOR, AND BRAND IMAGE ON CONSUMER PURCHASE DECISIONS 

OF LEMONILO NOODLES IN BEKASI TIMUR 

 

 

 

By: 

Setiani Putri Utomo 

Npm : 193402516029 

Thesis, under the guidance Dr. Rahayu Lestasi, S.E., M.M. 

 

 

The purpose of this study was to analyze the effect of advertising attractiveness, 

NCT Dream brand ambassadors, and brand image on consumer purchasing decisions for 

Lemonilo noodles in East Bekasi. In this study, primary data was used by distributing 

questionnaires to 75 respondents of Lemonilo noodle consumers in East Bekasi. The data 

analysis method uses inferential analysis with multiple linear regression and uses the 

Statistical Product and Service Solution (SPSS) version 23.0 program. The results of the 

multiple linear regression analysis show that the advertising attractiveness (X1) and brand 

image (X3) variables have a positive and significant effect on the purchase decision (Y). 

while the brand ambassador variable (X2) has no significant positive effect on purchasing 

decisions (Y). 

 

 

Keywords: Advertising Attractiveness, Brand Ambassador, Brand Image, and Purchase 

Decision 
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