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ABSTRAK 

Nama  : Sellviyana Kumalasari  

NPM   : 193516516379 

Program Studi : Ilmu Komunikasi – Public Relations 

Judul  : Peran Humas Dalam Mempertahankan Reputasi Perusahaan 

  PT ASABRI Menuju Transformasi Good Corporate Governance 

 

Kata Kunci : 

 

 

Peran Humas, 

Reputasi,  

PT ASABRI  

Tujuan dari penelitian ini untuk mengetahui dan menganalisis 

Peran Humas Dalam Mempertahankan Reputasi Perusahaan PT 

ASABRI Menuju Transformasi Good Corporate Governance. 

Penelitian ini menggunakan Teori Boundary Spanning yang 

terdiri atas aktivitasnya terhadap komunikasi dua arah kepada 

publik dengan melakukan peran humas yaitu sebagai penasehat 

ahli, fasilitator komunikasi, proses pemecahan masalah dan 

teknisi komunikasi. Metode yang digunakan metode kualitatif 

dengan pendekatan deskriptif. Dalam aktivitas peran humas 

perusahaan PT ASABRI dalam mempertahankan reputasi 

menggunakan peran humas sebagai fasilitator komunikasi, proses 

pemecahan masalah dan teknisi komunikasi memberikan 

kesimpulan dan juga hasil dari aktivitas yang dilakukan di 

dalamnya. Peneliti menarik kesimpulan bahwa Humas 

Perusahaan PT ASABRI dalam rangka menuju Transformasi 

Good Corporate Governance sudah dapat melakukan perannya 

dalam mempertahankan reputasi agar tetap terjaga dengan baik 

dan mampu memanfaatkan berbagai macam teknologi canggih 

agar informasi yang disampikan dapat diterima dengan baik dan 

bijak.  

Pembimbing Dr. Dwi Kartikawati, M.Si 
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ABSTRACT 

 

Name   : Sellviyana Kumalasari 

NPM  : 193516516379 

Study Program: Communication Sciences – Public Relations 

Title : The Role of Public Relations in Maintaining Company Reputation 

                          PT ASABRI Towards Transformation Good Corporate Governance 

Keyword 

: 

The purpose of this study is to identify and analyze the Role of Public 

Relations in Maintaining PT ASABRI's Corporate Reputation Towards 

Good Corporate Governance Transformation. This study uses the 

Boundary Spanning Theory which consists of activities towards two-

way communication to the public by performing public relations roles, 

namely as expert advisors, communication facilitators, problem solving 

processes and communication technicians. The method used is a 

qualitative method with a descriptive approach. In the activities of the 

company's public relations role, PT ASABRI in maintaining its 

reputation uses the role of public relations as a communication 

facilitator, problem solving process and communication technician to 

provide conclusions and also the results of the activities carried out 

within it. The researcher draws the conclusion that PT ASABRI's 

Corporate Relations in the framework of Good Corporate Governance 

Transformation has been able to carry out its role in maintaining its 

reputation so that it is maintained properly and is able to utilize various 

kinds of advanced technology so that the information presented can be 

received properly and wisely. 

Mentor :  Dr. Dwi Kartikawati, M.Si 
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